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Introduction

This report contains the findings froma nationwide study commissioned bythe American
Bible Society and conducted by Barna Group. Two research methodologies were used for
the study; oneincluded 1,002 telephoneinterviews with adults 18 and olderin the
continental U.S, while the otherwas an online survey conducted withl,028 adults using a
nationally representative panel.

A subsetof the questionswas asked in the telephone survey, whilall of the
guestions were included online. The se of two methodologies providesa larger sample
sizeand ensuresgreater representation among all age graps, ethnicities and
socioeconomic groups The telephone interviews were conducted from Januar30 to
January30, 2017, and the online surveys were conductedanuary23to February 2, 2017.
The objectives of this researchwere to determine:

Bible engagement

perceptions of the Bible

Bible penetration

Bible literacy

moral perceptions and social impact
charitable giving

= =4 4 -4 8 -

This report containskey findings from the telephone and online interviews
completed for this study. Following the Introduction is the Data Analysissection, which is a
written explanation of the resultsthat also includes an analysis fthe data® implications.
The Appendicescontain data tables,a more detailed description of the research
methodology and definitions of terminology used in this report Copies of thequestionnaire
and more detailed, crosstabulated data tablesare provided separatdy.
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Survey Definitions
Segmentation of the findings is as follows:
Bible Engagement (see next page)

Practicing Protestant, p racticing Catholic: Practicing Christiansare thosewho
identify as either Protestant or Catholigwho attend a religious service at least once
a month andwho say their faith is \ery important in their lives.

Non-Practicing Christian: Selfidentified Christians who are nonpracticing as
defined above

No faith/Other faith: Individuals who do not consider thremselves Christian
(including atheists, agnostics and other faiths); Mormons and Jehov@HhVitnesses
are also included, even if they describe themselves as Christian.

Other definitions used in the survey include:

Bible User: Individuals who read, listento or pray with the Bible on their own at
least 3-4 times a year, outside of a church service or church event.

Unchurched : adults who have not attended a Christian church service in the past
six months.

Generations:

Millennials: those currently ages 180 32
GenXers those currently ages 3to 51
Boomers: those currently age$2 to 70
Elders: those currently age¥/1 or older
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Bible Engagement Definitions

Category

Definition

2013 2014 2015 2016 2017

actual word &fod or inspired word with 1
BibleEngaged errors, read B|ble(§1|t?least 4 times each 20% | 219% | 21%
inspired word, some factual errors,

read Bible daily

19%| 17% | 17% | 20%

actual word of God or inspired word wit

errors
Bible friendly

45% | 37% | 38% | 37% | 38% | 37% | 38%
do not read Bible at |datiines a week

inspired word with factual errors or not ir

. but tells how writers understood ways 0
Bible neutral

25% | 26% | 24% | 26% | 23% | 24% | 23

not dependent on how often they read th

just another book of teachings written b
with stories and adyaeenotbelieve the
Bible skeptic

Bible was written to control or manipu
201 7definition*

people NA | NA| NA| NA| NA | NA | 6%

not dependent on how often they read th

just another bookexrchings written by m

with stories and adydmzbelieve the Bible

BibleHostile was written to control or manipulate pe

NA | NA| NA| NA| NA | NA | 13%

not dependent on how often they read th

Category
Bibleskeptic

Definition

2011 2012 2013 2014 2015 2016 | 2017
just another book of teachings writtg

(combining men with stories and advice

Skeptic and 10% | 14% | 17%| 19%| 21% | 22% | 19%

Hostile for

tracking not dependent 0r_1 how often they rea

purposes) Bible

*In 2017, the previous Bible skeptic group was split into two groups: those who are simply skeptical of
OEA "EAI A6O AOOEAT OEAEOU 1 O AOOEI

X
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Data Analysis

1. Bible Engagement

Bible Engagement Profile
[Table 1.1, pages 4-42]

4AEA EEOOO Oxi "EAIA AT CACAI AT O OACi AT 6O OAEA
Bible and their readership habits. What separates thivo top Bible engagement categories

from the restis the level of Bible reading. Bibl&Engagedadults read the Bible at least four

times a week. Biblg-riendly adults believe the same things Bibl&ngagedadults believe

but do not read the Bible with such frequency. The remaining three segmerg8ible

Neutral, keptic andHostilez arestiA O1 U AAOAA 11 DPAIT P11 A6O0 OEAx 1.
reading habits.

Bible Engaged (20% of the population) believe the Bible is the actual word of God or
inspired word of God Theyengage with the Bible at least four times each week. More often
than not, BibleEngagedadults are married females from the Baby Boomer generation, are
53 years of age on average, have not been to college, are weekly church attenders, attend
Protestant chuches, and reside in the South or Midwest. Threguarters of Bible Engaged
adults read the Bible every dayMore African-Americans can be found in this category than
the four other Bible engagement segments.

Bible Friendly (38% of the population)includesthe most US adults. They believe that the
Bible is the actual word of God or the inspired word of God, without errors, but reatie
Bible less often tharfour or more times a week. On average, Bibkriendly adults are 5
years younger than those who ar&ngaged at 47 years old. LikéBible Engagedadults,
nearly half have never attended college, are more likely to be marriedave children under
18 at home,and reside in the South and Midwest. Half &ible Friendly adults are
Christians who do not havea practicing faith. While two in five attend church weekly,
nearly one-third (32%) are unchurched. About half of them are notional Christians (49%),
that is, they call themselves Christian but do not believe Jesus died for their sins. About
one-third of Bible Friendly adults are Catholics. Three out of five (60%) report reading the
Bible at least three or four times a year.

Bible Neutral (23% of adults) believe that the Bible is the inspired word of God but
contains factual errors or that it is not inspired but tells how the writers understood the
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ways of God. Adults in this category average 45 years of age. Similar to Biiendly

adults, many in the BibleNeutral category arenotional Christians or Catholics. Just over
one-third (35%) do not consider themselves to be Christian andver half are(58%) are
unchurched. Roughly one in four (27%) say they read the Bible at least three or four times
a year.

Bible Skeptics, Total, (19% of adults) do not hold a very high view of scripture. They
believe it isjust another book of teachings written by merthat contain stories and advice.
For the first time in 2017, a follow-up question was asked to determine if peopléold a
hostile view of the Bible. Thus, Bible skeptics are broken into twdistinct categories:

Bible Hostile (13% of the adult population): 78% of Bible Skeptics believe strongly
or somewhat that the Bible was written to manipulate or control other peopleHostiles
average age is 41. He is more likely to be an unmarried male from the G¢wr Millennial
generation.Hostiles are largely nonChristian, do not attend church, and a small 5% report
reading the Bible at least three to four times a year.

Non-Hostile Skeptics (6% of adults) believe the Bible is just a book of teachings but
do not believeit was written to manipulate or control people. NorrHostile Skeptics, on
average, are slightly older than those who arklostile (43 years old). More college
graduates fall into this category than any other category. Like thelostile counterpart,
they are largely single and not Christian, anchost are unchurched.

Bible Engagement, by age

m Millennial ® Gen-Xer mBoomer mElder

40% 39%

34%
35% 33%
31% 31% 32%3104,
30% 29% 0
reos 6% 27%
25%
20% - 179%
15% 12%
0, 0, 0,

10% 9% 9% 9%

- I I

0%

Engaged Friendly Neutral Skeptic (all)

American Bible Society | State of the Bible, 2017 Page 7 of 93



Barna Group

Please note that many of the questions in this section waskedonlyof OEA O" EAT A OOAO
segmen8 O'uded & AtfogeAvho report reading, listening to or praying with the Bible on
their own at least three to four times a year.

Bible Users
[Table 1.2, page 48]

Halfi £ ' 1| AOEAAT O ZAti@dis, they endagelwitttride BidIOWy reading, listening

to or praying with the Bible on their own at least three to four times a yeaf50%). This

proportion has remained relatively consistent since 2011. The addition of language to

ET Al OAA OET OA xET 1 EOOAT OF 10 POAU xEOE OEA
number of people who engage with the Bible.

Adults who read theBible daily account for 16% of thetotal adult population,
followed by 14% who read several times a week, 7% do so once a week, 7% about once a
month, and 6% read it three to four times a year.

Nearly one-third of adults say they never read , listen to or pray with the Bible
(32%), a five -percentage point increase over 2016. One in ten adults (10%) read the
Bible less than once a year and 8% read it once or twice a year. Millennials and &&ns
are less likely to use the Bible than Boomers and Elders.

Ofcourse, Bible use among Skeptics andbstilesis uncommon, yet one in five
(20%) of Skeptics qualify as Bible users. Just 5% dbstiles qualify as Bible users,
compared to 27% of Bible Neutrals, and 59% of those who are Bible Friendly.

Bible usage is hig among Black, norHispanics. Twethirds are Bible users (67%),
compared toabout half (49%) of White, nonHispanics. High levels of Bible usage are
common among practicing Protestants (93%) but less common among practicing Catholics
(64%), and nonpracticing Christians (44%). Above average usage can also be found among
residents of the South, women, married adults and households with children under 18.
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Men

South

Midwest

West

Northeast

Elders

Boomers

Gen-Xers

Millennials

Barna Group

Bible Use More Likely Among Women,
Older Americans and in the South

55%

|

45%

55%

51%

51%

I
e
>

58%

51%

48%

48%

I
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Overall Bible Exposure
[Tables 1.3, page 4]

To determine total exposure to the Bible, adults wer asked how often they hear the Bible
read aloud at a church service or Masébout three in five Americans say they hear the
Bible read in this setting at least three or four times a year (58%), including 42% who hear
it at least weekly. About one in founever hear the Bible read aloud (25%). These numbers
are on par with the previous year.
Of those who do not use the Bible at least three to four times a year, roughly one in
seven (15%) report hearing it read aloud at a church service or Mass at leastele or four
OEIi AO A UAAOS8 4EAOA OEAAOAOOprachoddChristiadsA 1 EOAT
(19%).
When combined with the previous question about personal Bible use, total Bible
exposure is right at65% of all adults,which is consistent with theD OAOET 00 UAAO06 0O A&

Time Spent Reading the Bible
[Table 1.4, page 5]

On average, Bible users typically read the Bible 30 minutes during each sitting. One in four
(25%) spends 1529 minutes reading the Bible at each sitting compared to a slightly higher
number who read for 30-44 minutes per sitting (29%). Just 6% read the Ble for 45-59
minutes at each sitting. An additional 23% spend an hour or more reading the Bible per
sitting. On the opposite end of the spectrum, one in six (17%) spend less than 15 minutes
per sitting. These proportions have remained statistically uncanged since tracking began
in 2013.

Households earning less than $50,000 annually are more likely to spend an hour or
more reading the Bible at each sitting than are high earning households of $100,000 or
more (27% vs. 18% respectively). AfricarAmericansalsoare more likely to spend at least
an hour reading it at any one time (29%), compared to both Whites and Hispanics (21%
each). Interestingly, there is no variation between those who are Biblengaged Friendly or
Neutral in the amount of time they spend reading the Bible at each sitting.
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Preferred Bible Version
[Table 1.5, pagest6-47]

The King James Version continues to be the version Billsersprefer most often, with
31% using this translation. However, the King Jamd®as seen a ningercentage point
decrease in usage since 2016 and 14% decrease since Barna first measured this in 2011.
Use of the King Jamegersion (KJV)is directly related to age. Nearly half of all Elders use
the KJV most often (49%), compared to 40%f Boomers, 34% of GetXersand 14% of
Millennials. There has also been a slight drop in the percent of Bible users who prefer the
New King James version (12% in 2016 to 7%).

The New International Version(NIV) (13%) is the second mostread version, kehind
the KJV Practicing Protestants are much more likely than average to use NIV (21%).
Boomers also have an above average preference for this translation (21%).
Third in usage is the English Standard Version (ESV), with nine percent of Bible readers
using this version most often.ESVuseis up slightly from the previous year but is on par
with the 2015 findings.

The New King James Version and the Amplified Bible are both tied for tfarth
most commonly read Bible version at 7% each. Practicing Cafics show a higher than
average usage of the Amplified Bible (21%) as well as and the Christian Community Bible
(14%).

Bible Version Read Most Often
% among Bible readers

King James Versior il N 31%
New International Version | NN 13%
English Standard Versiorll I °%
New King James Versio/jllllE 7%
Amplified 1IN 7%
Christian Community Bible]III 4%
New American Standardiill 3%
New Living Translationlill 2%
Revised Standard [l 2%
Contemporary English Versiofll 2%
New American Bible l] 2%
all others (1% or less combined I 9%
not sure NG 8%
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Motivations for Reading the Bible
[Table 1.6, page48]

When presented with five possible motivations for reading the Biblanore than two -
thirds of Bible readers read it because it brings them closer to God (68%). This is a
statistically significant increase of 1 1 percentage points from the previous year.
Most (87%) practicing Protestants say reading the Bible to become closer @od is their
top motivation compared to 69% of Practicing Catholics and 59% of nepracticing
Christians.

Other reasons for reading the Bible include the need for comfort, chosen by 14% of
Bible readers, needing direction or having a problem they need snlve (9%), knowing
OEAUBOA OODPDPT OAA O1T joebQq 1T O ABignifidityés I £ OEAEO
adults in 2017 say they turn the Bible for direction or problem solving than the
previous year (9% in 2016).

Bible Neutrals are more likely to readhe Bible for comfort (22%) or for a problem
they need to solve or for direction (18%) than those who ar®ible Engagedor Bible
Friendly

Level of Bible Use and Desire for Reading
[Tables1.7 and1.8, pagest9-50]

More than half of all adults wish the read the Bible more often (58%), down slightly from
2016 (61%). What is surprising is thatone in five Skeptics (22%) and nearly the same
number of those who ascribe to non -Christian faith groups and no faith desire to

read the Bible more.

Men are more likely than women to say they araot interested in spending more
time with the Bible (47% vs. women 34%) as are high income earners, whites, single
adults, residents of the Northeast, nowpracticing Christians and adults of other and no faith
groups. Most Hostiles (91%) and Skeptics (74%) have no desire for greater Bible reading.
Three in five Neutrals (58%) do not want more time with the Bible compared to one in five
Bible Friendlies (21%) and BibleEngaged(15%).

Despitel T OO0 ! | Al€dEeAokdadtibe Bible more, twethirds of them (67%)
say their level of Bible reading is about the same as it was one year ago. One in five (21%)
report an increasein Bible usethis year compared to one in ten (10%) whdelieve their
use is down this yearcompared to a year ago.

African-Americans,practicing Protestants, BibleEngagedand residents of the South
are more likely than average to report an increase in Bible readership over the past year.
Millennials and non-practicing Christians are more likelyto report a decrease in
readership.
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Desire to read the Bible More

m Desire more m Desire less m Unsure

Reasons for Bible Engagement / Disengagement
[Tables1.9 and1.10, pages0-51]

A follow-up question was asked among adults whsaythey had either increased or
decreased their Bible readingWhy had such anincrease or decrease occurred?

More than one half (56%) of those who report an increase in Bible readership
attribute it to their understanding that Bible reading is an important part of their
faith journey. Although this number is lower than last year, it is ortrack with 2014 and
2015 findings.

A difficult life experience that led people to search the Bible for direction or answers
came in second (8%), at an increase ofL3 percentage points fromthe previous year.

Seeing how the Bible changed someone they &w for the better was an important
motivating factor for 30% of adults, as wasbeing asked by someone they know to read the
Bible (20%). Both of these factorsvere cited bydouble the number of respondents. Ging
to church where the Bible is more accessibl(23%) and a significant life change (marriage,
birth of child, etc., 22%)round out the list of motivating factors for positive changes in
Bible readership.

4EA OB OAAOTT I O ARAAOAAOGAA "EAI A OAAAET ¢
responsibilities. More than half (54%) of those who saw a decrease in Bible readership
over the previous year list this as a top reason.
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The secondtier reasons for deceased readership are a difficult experience that
caused them to doubt their faith (25%) and having a significant change in life such as a job
11700 1TO AAAOGE T &£ A 1T O6AA T1TA jc¢cegpbpgs . AAOI U AO
often as the previousyear because they decided to leave the church all togetheonein ten
(11%) of whom becameatheist or agnostic and 4%who converted to another faith.

Frustrations with Bible Reading
[Table 1.11, pags 52-54]

When asked what their most significant frustations arewhen it comes to reading the Bible,
the largest share ol AAOT OO OOOOAUAA OAEA OEAU Ai180 EAO!
Additionally, this reason was cited by one in four (23%) as theinumber-onefrustration.
Bible EngagedChristians (42%), Bible Friendly (40%) and practicing Protestants (47%)
are especially likely to list this as their most significant frustration.
Interestingly, the next most common answer respondents gave to this question is
OEAO OE A Uanyrustraiiahs ihéndehding the Bible. This is particularly true
among the BibleEngaged(37%), Practicing Catholics (30%), Elders (35%), Africa
Americans (28%) and Practicing Protestants (26%). The number of people who said they
Language that is difficult to relate to (16%), not feeling excited about reading the
Bible (16%), and not knowing where to start (14%) round out the next tier of frustrations.
Other, less mentioned frustrations include not unded OAT AET ¢ OEA " EAI1 A3 O AA
history (11%), confusing stories (9%), layout that is difficult to navigate (8%), and not
being able to find certain stories or verses (6%). One in seven (15%) simply stated that
OEAU AT160 OAAA OEA "EAI A8
InadditontoAT ET AOAAOA ET OEA 1 0i AAO T £ PAT Pl A
AOOOOOAOGETT O xEAT OAAAET ¢ OEA "EAI Ah OET OA xE
also rose slightly from 2016 (12% to 16%).

Favorable and Unfavorable Emotions When Reading

or Hearing the Bible
[Tables1.12 and1.13, page$5-58]

All adults who have ever read the Bible or who have heard the Bible read in a church
service or Mass were presented with possibléavorableand unfavorableemotions they

could have experienced in reading the Bible. Respondents were asked to choose from a list
of descriptions any emotions they had experienced
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Looking first at favorable emotionsabout half of all adults said reading the Bible
gave them a feeling of peace (49%Slightly fewer adults said they felt peacefyhfter
reading or hearing the Bibleread, than in 2016.

Fewer also said the Bible made them feel hopeful (45%), compared to two out of
five (41%) who felt encouraged. Another one in three adults said that egling the Bible
gave them a sense of direction (32%), and nearly as many said it made them happy (29%).
One in five said they felt intrigued after reading the Bible (19%).

The more engaged in the Bible, the more people identified with five out of the six
PEOAOGAO POAOAT OAA8 /11U OET OOEGCOAAG OEI xAA
segments.

Presented with sixunfavorable emotionstwo out of three adults (65%) who have
ever read the Bible or who have heard it read say that none of the words dedxs their
experience. Practicing Protestantand BibleEngagedadults are most likely to say they do
not experience any unfavorable emotions, while Millennials and ne€hristians are least
likely to say so.

The top unfavorable emotions are being overwhened (13%) and confusion (12%).
The remaining unfavorable emotions resonated with less than one in fourteeadults. All
six negative emotions tested highest among Millennials. Likewise, nebhristians rated five
of the six negative emotions higher than\eerage.

Applying the Bible to Life
[Tables1.14 and1.15, page$8-59]

Adults who read the Bible in the past week are nearly evenly split on the amount of thought
given to how it might apply to their lives. Just under half (48%) said they gawelot of
thought to how it might apply compared to 45% who gave somethought. Only one in 14
OAEA OEAU AEAT 80 CEOA AT U OET OCEO O Eix EO
who gave it a lot of thought slipped 12percentage points since 2016 to the est number
since 2011 (61%). Additionally, this is the first yeathat those who gave ita lot of thought
and somethought on par with each other.

Those who heard the Bible in a church service or Mass but did not read within the
past week are much more Kely to have givensomethought to application (51%),
compared to one in three (33%) who gave ia lot of thought. The hearers are also twice as
likely than those who engage with scripture on their owrto have given no thought to how
the Scripture applies to their lives (16% vs. 7%). Bible hearers who said they gaseme
thought to the application of the Bible to their lives is also up this year from the previous
year (51% vs. 61%).
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Amount of Thought Given to How Bible Applies to Life

weekly readers vs. church / Mass hearers

m a lot of thought msome thought mno thought

2017 weekly Bible readers 2016 weekly Bible readers 2017 weekly Bible hearers 2016 weekly Bible hearers

Use of Bible For mats
[Tables1.16 and 1.17, pages50-62]

Most Bible users (91%) still prefer to use a print version of the Bible when engaging

with scripture, yet an equal number (92%) report using another Bible format than

print in the past year. Use of technologyrelated formats are all of the rise. More than half
of users now search for Bible content on the internet (55%) or smart phone (53%), and
another 43% use a Bible app on their phones. Bible use at a small group (51%), listening to
a teaching via podcast (36%pr audio version of the Bible (36%) remained unchanged

from the previous year. Those who are Bibl&ngagedare more likely than average to have
usedall formats in the past year.

Although a physical copy of the Bible is still preferred among all age grosif76%),
more Millennial Bible users use the Internet to read Bible content (69%) than do Gexers
(58%), Boomers (52%) and Elders (24%). They are also more likely tdse a Bible app.
Millennials and GenXers are both more likelyview Bible content on ther cellphones, listen
to an audio versionor listen to a podcastthan are older generations.

When asked how often they read or interact with the Bible specifically through a
Bible app, through an audio versionor internet search, 44% of those who have &l a
format other than print use a digital or audio format at least once a week, including 9%
who do so every day. Slightly fewer use it less frequently (39%) and 18% say that while
they have used other Bible formats in the past year, they never really uge
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Bible Format Use, 2012017

% among Bible users

m 2011 w2012 =m2013 m2014 m2015 = 2016 m2017

print

Internet

searched on phone

small group

Bible app

audio

podcast

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Note: Bible app was added as an option in 2015
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Preferred Bible Format
[Table 1.18, pages 63-64]

When asked to choose a single format the most prefer, three out of four (76%) Bible users
still prefer a print version of the Bible. Yet with the rise in smartphone use, 17% now prefer
to engage with scripture on their smartphone or app compared with 11% in 2016.

As expected, younger generations prefer to use their smartphones to access the
Bible more than dher generations. More than one in four Millennials (27%) prefer their
phone compared to one in five (20%) GeiXers, 7% of Boomers and just 3% of Elders.
African-Americans and Hispanics (23% each) prefer their smartphones for Bible content
compared to halfas many whites (12%).

American Bible Users Still Prefer Printed Bibles
% among Bible users

mprint msmart phone or app maudio monline = all others

3943% [ ”°
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Readership of Liturgical Texts
[Table 1.19, pages 64-65]

Scripture reading in a liturgical text such as the Book of Common Prayer, Liturgy of the
Hours, or a Lectio Divina resource is less common, with use by just one in seaglults in
the past week (14%). Readership is down foupercentage points compared to 2016 but is
on par with 2015. Four in ten practicing Catholics report reading a liturgical text (40%)
compared to nearly half as many practicing Protestants (22%). One iiour (25%) Engaged
Bible users also report reading a liturgical text compared to 16% adults who are Bible
Friendly (16%).
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2. Bible Perceptions

Sacred Literature
[Table2.1 and 2.2 page66]

As in previous years, Americans overwhelmingly name thBible as literature they consder
sacred or holy, which has remained statistically unchanged since tracking began in 2011.
However, this year,awareness otthe Koran (21%), the Torah (2@6) and the Book of
Mormon (11%) are all on the rise While awareness bthe Bible is still four times greater
than these other sacred texts, awareness these nonChristian textshas doubled since
2016.

One in seven adult§13%) say that none of the four texts are sacred or holy,

ET Al OAET C ¢ b x E IMor®©thAah dhe ik three@Bidle Skiplics 7%) and half of
Hostiles (53%) are more likely to say noneare holy or sacred.Bible Neutrals tend to haves
the highest recall of these alternative texten addition to the Bible than those in other Bible
engaged segments.

The percent of adults who agree strongly that the Bible, the Koran, and the book of
Mormon are all different expressions of the same spiritual truths has remained statistically
unchanged since 2011 at 17%. Nearly two in five adults (39%) agree somewhattiwithis
statement, which is 10percentage points higher than the previous year. Strong
disagreement with this statement is also down eighpercentage points from 2016.
Practicing Catholics are most likely to agree strongly with this statement (33%), evenare
so than nonPracticing Christians (16%) and those of other or no faith (19%).

Awareness of Sacred or Holy Literature

m All adults Engaged ®mFriendly m®Neutral mSkeptic mHostile

The Bible T
The Koran E
The Torah E
Book of Mormon _E
Other _-_

None / not sure =

0% 20% 40% 60% 80% 100%
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Beliefs about the Bible
[Table 2.2,page67]

When it comes to beliefs about the Bible, 44% of adults agree strongly that the Bible
contains everything a person needs tinow to live a meaningful life. While statistically on
DPAO xEOE OEA DPOAOEI OO UAAO8O AAOAh EO AT AO Al
53% in 2011. The percent of those who agree somewhat has risen slightly from 21% to
25% in 2017.

Strong agreementwith this statement increases with age. Three out of five Elders
(59%) agree strongly compared to 47% of Boomers, 42% of Gefers, and just 36% of
Millennials. One in five Millennials and 18% of GeXers disagree strongly with this notion.

Other segmentswith above average agreement include regular church attenders,
practicing Protestants, residents of the Soutland Midwest, African-Americans, and
households earning less than $50K annually.

Not surprisingly, the vast majority of BibleEngagedadults beliewe this to be true
(82%), while 60% of Bible Friendly adults agree strongly. Just 14% of Bible Neutrals and
14% of Bible Skeptics agree strongly. Nearly twithirds of Hostiles (62%) disagree strongly
with this statement.

The Bible 's Role in U.S. Society
[Table 2.3,page68]

Nearly one-half of all adults (48%) believe the Bible has too little influence in U.S. society
today, compared to 27% who believe it has the right amount of influencnd 22% who
believe it has too much influence. There has been a $ligncrease in the number of adults
who say the Bible has too much influence, particularly when compared to 2011 (13%).

Boomers and Elders are the most likely generations to believe the Bible has too little
influence. Onethird of Millennials (33%) believethe Bible has too much influence on
society today. One in four GeiXers(24%) also believe it has too much influenceAll
generations are statistically on par when it comes to the belief that the Bible has just the
right amount of influence.

A majority of Practicing Protestants 80%) and Catholics (8%) feel the Bible has
too little influence, compared to about half of Christians without a practicing faith (8%).
The amount of influence Americans are comfortable with also correlates with Bible
engagementMore than three-quarters of Bible Engagedadults (78%) believe the Bible has
too little influence. Nearly the same number dfiostiles (72%) feel it hastoo much
influence.
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Influence of the Bible on U.S. Society

% among all adults

®m too much influence mtoo little influence mjustright ®not sure

Influence of the Bible on U.S Society, by Bible Engagemen

mtoo much mtoo little mjustright mnot sure

All adults 22% 48% 27% 39

Engaged W% 78% 16% 29

Friendly LA 61% 29% 29
Neutral 28% 30% 40% 29
Skeptic 42% 17% 27% 13%
Hostile 2% 9% 18% 1
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The Bible as the Moral Fabric of Our Country
[Table 2.4, page68]

Despite the notion that our country was foundedn Christian values, today a slight
majority (53%) believe the U.S. Constitutiontself is more important for the moral fabric of
our country. Slightly less than half (47%) believe the Bible imore important for the moral
fabric of our country. This ismore true among those who hold a high view of scripture.
Bible Engagedadults (84%) and those who are Bibld-riendly (63%) are more likely to
believe the Bibleis more important, morally, than are Neutrals (3®%). Relatively few
Skeptics (9%) andHostiles (3%) see the Bibleak | BT OOAT O Oimo@iabricAT 0T OOU

Age is directly correlated with the belief that the Bible is the moral fabric of the
country. Three out of five Millennials (62%) believe the Constitution is the moral fabric of
our country compared to the same number (62%) of Elders who believe it is tH&ible.
GenXers and Boomers ar@early divided between the two terms.

Which is Worse: Being Called Immoral or Intolerant?
[Table 25, page69]

When asked if it would be more offensive to be called immoral or intolerant, one in three
adults (33%) saidthA © AAET ¢ AAI 1 AA OEI i1 OAI & EO OEA i1 O
OEAO AAET ¢ AAT T AA OET O1 1 AOAT 006 -thEddf adultsOA 1T £EAT O
(35%) feel that both terms were equally offensive. One in five (21%) asserts that they
x 1 Olt Aare@bout being called either. Overall, these numbers are consistent with the
findings in 2013.

Millennials are the most likely generation take offense to being called intolerant
i pxpQ xEEAE EOI 60 OOODPOEOET Cch cCBviidhimanQkele DI 1 EO
raised. Elders are more likely to find both terms equally offensive (50%). More Boomers
tend to not be bothered by either term (25%).

When it comes to Bible engagemenkostiles are least bothered in being called
immoral (21%) compared to Skeptics (41%), Neutrals (32%), Bible Friendly (36%) or

Engaged o @ P Q38 "AET ¢ AAI T AA OET Ol | Hogikd(2B%). EO DAOO
Bible Engaged Bible Friendly and Bible Neutrals are all more likely to agree that both
terms are equally ofelOEOAh xEEI A 3EADPOEAO AOA 11 OA 1 EEAI

about being called either term.
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Which is worse? Immoral vs. Intolerant

All Adults Millennials Gen-Xers Boomers Elders

mImmoral mIntolerant mNot care about either m Both are equally offensive

Bringing Hope to America
[Table 2.6, page69]

Despite their beliefs about our moral foundationpverall, people are more confident that

the Bible can bring hope to America than the President of the United States (70% vs.
30%). This is highest among Bible Engagedadults, but also, surprisingly, a fair

number of Skeptics (45%) and Hostiles (36%) chose the Bible as bringing more hope to
Americathan the President of the United States. Whether or not the election of Donald
Trump as President has any effect on this perception was not tested, but could account for
more confidence in the Bible among these groups who do not view the Bible in higher

regard.

The Moral Fabric of Our Country Bringing Hope for America

m The Bible = The U.S. Constitution m The Bible = The President
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Impressions of Daily Bible Readers
[Table 2.7, page70]

How do people see daily Bible readers? Are their opinions generally positive or more
negative? When presented with a list of 12 items, both positive and negative, all five
positive comments cameout on top. Humble (39%), loving (38%) and accepting (34%)
rounded out the top tier descriptions. Another 24% describe daily Bible readers as open,
followed by 21% who describe them as smart.
None of the six negative comments were chosen by more than ondfive adults. The
top two negative comments people chose to describe daily Bible readers are judgmental
(15%) and narrow-minded (12%). The remaining descriptions were chosen byess than
one out of 15 adults. Overall, 19% of adults describe daily Bib@A AAAOO AO OET OAOA
term that is really neither negative nor positive.
It comes as no surprise that the more engaged a person is in the Bible, the higher
their impression is ofdaily Bible readers.Hostilesare more likely to rate daily Bible
readers negatively than positively. Two out bfive Hostiles A AT | AEOAC6 AT A 1T AOQO
i ET AAAd AAOAOEAA AAEI U "EAI A OAAAAOO8 4-EAUGOA
it-alls, hateful and boring.
Interestingly, the two groups with the leastamount of Bible engagement, the
Skeptics andHostiles are most likely to say that none of these terms describe daily Bible
readers, indicating either little interaction with daily Bible readers or apathy towards this

group.

Descriptions of Daily Bible Readers

Humble I  39%
Loving I 380
Accepting I 3490
Open I 2 4%
Smart I 2 1%
Interesting GG 1990
Judgmental I 1500
Narrow-minded I 12%
Foolish m— 6%
Know-it-all n—— 5%
Hateful mmm 3%
Boring mmmm 3%
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3. BiblePenetration

Bible Ownership
[Tables3.1 and3.2,pages 71-72]

The vast majority of households own at least one Bible (87%), a proportion that has stayed
relatively consistent since 2011.

Even the majority (62%) of Hostile and Skeptic (67%) households own sa
Bible. Ownership of a Bible is universal among Bibl&ngagedand nearly so among those
who are BibleFriendly (93%) compared to Bible Neutrals, at 86%.

Millennials (82%) and GenXers (86%) continue to be the generations least likely to
live in a home with a Biblecompared to Boomers (90%) and Elders (93%) African
Americans (95%) are significantly more likely than Whites (87%) and Hispanics (88%) to
own a Bible.

Does your household own a Bible?

no, 13%

yes, 87%
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Number of Bible s Owned
[Table 3.3, page73]

Among households that own a Bible, the median number owned is three. Ggearter of

Bible owners own one Biblepne-third (34%) own two to three; 21% have four to five; and
20% own more than five. More Bibles (six or more) can be found in the homespcticing
Protestants (44%) and BibleEngagedadults (41%), whereas just 11% of practicing
Catholics own that many. Bible Skeptics are likely to have an average of two Bibles in their
household compared to a single Bible iRlostile homes.The number of Biblesowned has
stayed relatively consistent since 2011.

Number of Bibles Owned
% among households that own a Bible

mmean mmedian

4.7 4.6
4.5 4.4 4.4 :
4.3 41
3.4 3.3 35 3.4
I I I I 3.0 3.0 3.0
2011 2012 2013 2014 2015 2016 2017

Bible Purchases
[Table 3.4, page73]

Just one out of ten adults purchased a Bible in 2016, which is down six percentage points
since 2016.Two in five Bible Engagedadults (20%) purchased a Bible in the previous year,
compared to those who are Bibld-riendly (11%). Bible Neutrals (5%), Skeptics (3%) and
Hostiles (2%) report very few purchases in the previous year.

Millennials (12%) and GenXers (12%) are more likelyto have purchased a Bible
than are Boomers (8%) or Elders (5%). Other groups more likely to purchase a Bible
include practicing Protestants(18%), households with minor children (17%) and
households earning $100K or more annually (14%).
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4. Bible Literacy

Todetermine actualBible knowledge, several questions were asked to distingtislse who
saythey know the Bible from those who actually do.

Self-Assessment of Bible Knowledge
[Table 4.1, page74]

Three out of four adults(74%) believe they are at leat somewhat knowledgeableabout the
Bible, including 11% who feelhighly knowledgeable, 26% who feemoderately
knowledgeable, and 36% who arsomewhatknowledgeable. Fewer adults rated
themselves asmoderatelyknowledgeable orsomewhatknowledgeable in2017 and slightly
more adults admitted they were not too or not at all knowledgeable.

Nearly all BibleEngagedadults rate themselves as at least somewhat
knowledgeable (95%), with 22% who believe they are highly knowledgeablelhree out of
four (74%) Bible Friendly adults feel at least somewhat knowledgeabldroughly three out
of five (61% to 63%) Bible Neutrals, Skeptics and Hostiles rate themselves as at least
somewhat knowledgeable about the Bible .

Despite the fact thatMillennials and GenXers are lesdikely to use the Bible thanare
Boomers and Eldersthey are more likely to say they fedhighly knowledgeable compared
to older generations.

SeltAssessment of Bible Knowledge

e==highly e=—=moderately e====somewhat not too / not at all

38% 38% 39%
35% ’ 37% ’ 36%
\

329 31% 32% 33%

21%

— 19% 18%
12% 12% 13% 12% 11% 11%
2012 2013 2014 2015 2016 2017
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Knowledge of the Disciple Who Denied Jesus
[Table 42, page75]

When given a list of four possible names tohoose from, a majority of adults (56%) know

that Peter was the Disciple who denied JesuBhe correct answer, Peter, was identified

most often by all Bible engagement segments and ag&se remaining namegPaul, John

and Jameywere all chosen by fewer than one out of 14 adults. More than one in four

(28%) admitted that they did not know which disciple denied Jesus.

While BibleHostlesAT A 3EAPOEAO AOA 11T OA 1T EEAIT U O O,

three in ten correctly identified Peter as the disciple who betrayed Jesuslillennials and

GenXers chose Peter less frequently than did Boomers and Elders.

Knowledge of the First Person to See Jesus after the

Resurrection
[Table 4.3, page75]

The majority of adults (57%) also knav that Mary Magdalene was the first person to see
Jesus after the resurrection. Far fewer believe it was Peter (9%), PaG?4) or Thomas
(5%) who saw Jesus first OAOAT T h ¢ob OAEA OEAU xAOAT 860 00O
Skeptics andHostiles are slightly more familiar with who saw Jesus first than they are with
the name of the disciple who denied Jesuslinnennials and GerXers are slightly less
familiar with this passage than Boomers.
The largest gap in selperceived knowledge and actual knowledgean been seen
among Millennials and GenXers. Boomers and Elders tend to have a greater awareness of
actual knowledge and selawareness of their knowledge.

SelfAssessment of Bible Knowledge

Compared to Actual Knowledge
% of all adults

m Peter denied Jesus m Mary Magdeline saw Jesus first B at least somewhat knowledgeable

539499%

Millennials Gen-Xers Boomers Elders
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Knowl edge of the Bible’s Teach

[Table 44, pages/6-78]

Americans were asked whether thg feel the Bible encourages, discourages is silent
about 10 specific attitudes or behaviorsThe most common behaviors Americans feel the
Bible strongly encourages are patience (94%), generosity (93%), and serving the poor
(93%). Each of these thredehaviors saw a significant rise in those who feel the Bible
strongly or somewhat encourageshem over the previous yeat

Practicing Protestants and Bibleengagedadults are more likely thanpracticing
Catholicsand all adults on average to strongly ageethat the Bible encourages each of these
three behaviors.

Three out of four adults (76%) also believe that the Bible discourages prostitution,
down five points from 2016. Overall, those who believe the Bible discourages pornography
(63%), slavery (59%) and war (58%) has also declined from the previous yeaNon-
Christians are also more likely to say the Bible either strongly or somewhat encourages
war (37%) and slavery (33%) than the general population at large.

Of the seven issuesffered, more adults said the Bible is silent on pornography than
any other issue (31%), including 17% of Bibld&Engagedadults and more than half of
Skeptics (55%) andHostiles (51%). Lacking familiarity with the Bible,non-Christians, in
general, are more likely to say th@ible is silent on all seven issues presented.

Bible as Literal or Inspired Word of God
[Tables 4.5 and 4.6 pages 78-79]

Presented with five different descriptions of the Bible, more adults believihe Bible is
inspired (with some symbolism) thanliteral . Most commonly, Americans believe the Bible
is the inspired word of God and has no errors, though some verses are meant to be
symbolic (35%). The view that the Bible isinspiredwith no errors is up by five-percentage
points this year.

One in five believe it to be the actual word of God and should be taken literally, word
for word (22%), and one in six says it is the inspired word of God but has some factual or
historical errors (16%). One in ten believe it is not inspired but rather tells how wiiers
understood the ways and principles of God1(0%), and an additional B% say it is just
another book of teachings written by men that contains stories and advice.

Millennials are more likely than average to believe it is just another book of
teachings(23%) and less likely than average to believe it is the actual word of God to be
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taken literally (14%). Isolating just the BibleEngagedgroup, adults with high reverence
andreadership of the Bible are evenly split between actual versus literal (with soen
symbolism) compared to Bible Friendly adultswho are twice as likely to view the Bible as
symbolic (67%) rather than literal (33%). More than four in ten practicing Protestants
believe in a literal interpretation of Scripture (41%), while one-quarter (25%) of practicing
Catholicsbelieve this.

Adults who said the Bibleis just another book of teachings written by men with
stories and advice were asked a followap question to determine if they are skeptical about
the Bible or if theyhavea more opposing perspective More than three out of four (78%)
agree that the Bible was written to control or manipulate other people, including 41% who
agree strongly. GerXers (54%) are more likely than Millennials (32%) and Boomers
(35%) to agree strongly that the Bble was written to be manipulative. Just 22% of adults
who believe the Bible is just another book of teachingselievesit was not written to
control others.
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Beliefs about the Bible as the Literal or
Inspired Word of God, 20682015

% among all adults

m 2007 m2011 w2012 m2013 m2014 w2015 m2016 m2017

26%

actual word of God and should be taken literall
word for word 23%
22%
22%
22%

inspired word of God, has no errors, some verses
meant to be symbolic

33%
35%
18%
inspired word of God, has factual or historical erro 1222
16%
16%

11%

not inspired by God, tells how writers understoo
the ways and principles of Go

10%
10%
11%

10%

just another book of teachings written by men th

contain stories and advice 18%

19%
18%
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The Bible Was Written to Control and Manipulate

among% who believe the Bible is just a book of teachings

m Agree strongly = Agree somewhat m Disagree somewhats Disagree strongly

A

Influence of the Bible
[Table 47, pages30-82]

The majority of AmericansAT 1 8 O AAT EAOA OEA "EAIT A EAO | OAE E
the decisions they make about moneyOut of seven issues presente@ AT b1 A6 O DAOODA A
on abortion are most commonly influenced by the Bible with 43% who believe it
influences their views d least somewhat.
Roughly two out of five say the Bible has some or a lot of influence on their support
for Israel and the city of Jerusalem (41%)nd their support for refugees and people
displaced by wars and conflicts (41%). How they feel about LGBTsiges (37%) and the
decisions they make about finances and money (36%) are on the secetier of issues that
the Bible influences. Three in ten adultssaythe Bible influences how they feel about
immigration (30%) and their support for wars our country fights (31%).
Over the past year, here has been a shift in the belief that the Bible impacts their
views at least somewhat on their support for Israel and the city of Jerusalem (36% in 2016
and 41% in 2017), support for refugees and people displaced by waasnd conflicts (35%
vs. 41%), and feelings toward immigration (25% vs 30%).
Bible Engagedadults are more likely than average to say the Bible bBa lot of
influence on all seven issues in their lives. Practicing Protestants are also more likely than
practicing Catholicsto believe the Bible has a lot of influence in their lives on five of the
seven issues, with the exception of support for refugees and people displaced by wars and
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conflicts and how they feel about immigration. On these two issues, pradtig Protestants
and practicing Catholics are just as likely to feel the Bible has a lot of influence on their
beliefs.

Residents of the South are also more likely to be influenced strongly by the Bible on
abortion (35%), support for Israel (31%), LGBT issas (26%) and how they spend their
money (23%). Residents of the Northeast are least likely to say the Bible has a lot of
influence on their views about abortion (24%), LGBT issues (17%), support for Israel
(16%) and wars our country fights (6%). This isconsistent with the fact thatresidents of
the South are more likely tause the Bible weekly than the national average (42% vs 37%).

Familiarity withthe Bible’ s Teachi ng
[Table 4.8 page83]

Americans were asked to indicate the degree to whichtheéy OA AEAT E1 EAO xEOE OE

teaching on four different topics. Morality emerged as the topiwith which adults say they

are most familiar, with seven in ten (70%) adultsasserting that they are very or somewhat

FAIT EI EAO8 4EA " EAI Adtdpic thah64%A & Bduls €ay thdy arecfaniilidri  E O

with, compared to 61% of those familiar with teachings on homosexually, and 40% who

are aware of teachings on race relations.
It should be noted that slightly less than one in five (17% to 19%) of adulido not

know what the Bible teaches on each of these subjects when it comes to morality,

homosexuality and women. A greater number of adults (30%) state a lack of familiarity

xEOE OEA "EAI A6O OAAAEET CO 11 OAAA OAI AOGET 1 Os8
One in three men (29%) maintain thathey are very familiar with what the Bible has

to say about women compared to 23% of women who affirm strong familiarity. Fewer

whites (13%) than African-Americans (22%) and Hispanics (21%) rate themselves as very

familiar with teachings on race relations BibleEngagedChristians andpracticing

Protestants are more familiar than average with each of the four topics.
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The Bible’'s Effect on Racial T
Inequality
[Tables 4.9 and 4.10 page84]
Overall, more adults believe that the Bible has been usedatleviate racial tension than it
has been used t@xacerbateracial tension, with three out of five adults who say itlleviates
it rather than exacerbate€ O j v wb 008 t1pbPQ8 (1 xAOAOh xEAT EO
gender inequality, the opposite is true. Three in five adults believe the Biblas been used
to exacerbategender inequality (60%) compared to two out of five (40%) who say its
used toalleviate it.
Age plays a role in whether or not people believe the Bible has been used to relieve
racial tension and gender inequality issues. Millennials are more likely to be skeptical of the
"EAI A8 O AesaiksAnan areloldeDderderations.
Whites (63%) are more likely to believe that the Bible has been used to make race
relations better than are African-Americans (54%) and Hispanics (49%)Whites also have
a more positive view of how the Bible has been used to ease gender inequality than are
non-whites (43%, 35% respectively).
71 1T AT EAOA A 11 OA AEEEOI ACGEOA 1T O0O01ITTE 11T O
Ai I AT joobp 008 vebQh ABO Al OE CAT AAOO AOA Ai

effect on gender inequality.

The Bible's Use to Alleviate Gender Equality and Racial Tension

m gender inequality ® racial tension

74%

60% 64% 63% 63%
56%

49% 49%

0,
. 409 43
e o © & © 'S o
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Oppressiveness Towar ds Certain People Groups
[Table 411, page85]

Just over onehalf of Americans believe strongly or somewhat that the Bible is oppressive
towards the LGBT community(53%), including three in ten (30%) who agree strongly in
OEA " EAI AG O | bBsQABTEAEMG bnfalleOperCehtoffadulls believe the
Bible is very or somewhat oppressive to women (37%) otowards different races(26%).

Millennials are more likely to agree that the Bible is oppressive towards all three
groups. Hispanics are more likely to view the Bible as oppressive to women (47%) and
different races (33%). Men are more likely to believe the Bible is oppressive towards
women than are women themselves (41% vs. 34%)EngagedChristiansand practicing
Protestantsare more likely than average to disagree strongly that the Bible is oppressive to
each of these three people groups.

It should be noted that asizablenumberof AAOT OO AT T AAAA OEAO OEAL
whether the Bible is oppressive to women (20%), the LGBT community (22%), or different
races (25%). Much of the same can be found when it comes to the percent of adults who are
Ol ZAT E1 EAO xEOE OBésethdithd A6 O OAAAEET CcO 11 O

Beliefs About BTeéchirgs Affect Readership
[Table 412, page86]

Asked whether or not their personal beliefA AT OO0 xT 1 AT 60 ANOAI EOUh OA/
morality and LGBT issues would prevent them from reading the Bible, more than half
adults felt strongly that it would not prevent them from reading the Bible. Less than one in
five adults agreed strongly or somewhat that their opinions on any of these topics would
inhibit their desire to read the Bible. For the population, at largethe results were the same
across all four topics presented.
However, Millennials, practicing Catholics and non -Christians are more likely
to agree strongly that their beliefs on the seissues would hinder Bible reading. Bible
Hostilesand Skepticsalsoare more likely than average toreport feeling deterred from
OAAAET ¢ OEA "EAT A AAAAOOA 1T £ OEBEBE®ONekdls EAEO 11
and Friendlies are less deterred by these issues.

American Bible Society | State of the Bible, 2017 Page 36 of 93



Barna Group

5. Moral Decline

Belief that Morality | s on the Decline
[Table 5.1, page7]

Four out of five adults (81%) believe the morals and values of American are declining. This
is five percentage poins higher than the previous year but on par with the 2015 findings.

Even though the majority of younger generations, nohristians and adults who
have little to no interaction with the Bible believe morality is declining, they are less likely
to see this as a problem. Seven in ten (72%) of Millennials believe moralitydeclining
compared to 83% of GerXers, 86% of Boomers, and 93% of Elders. Nearly all Bible
Engagedadults (95%) agree that morality ison the decline, whilethe majority of Skeptics
(59%) and Hostiles (63%) see it declining.

Cause of Moral Decline
[Table 5.2, pags 87-88]

Presented with three possible causes of moral decline, adults who believe that morality is
on the decline are most likely tdbelieve that corruption from corporate greed is the culprit
(39%). One in three adultg33%) cite the negative influence of movies, television and
music. Slightly more than one in four adults (27%]jeel lack of Bible reading is responsible
for the decline in morality.

More than onehalf of Bible Engagedadults (53%) believe morality is caused by a
lack of Biblereading, while almost half as many (29%) Bible Friendly adults blame lack of
Bible reading. Practicing Protestants are also more likely than practicing Catholics to
believe the decline in morality isimpacted bylack of Bible reading (55% vs. 2%).

Those with less confidence in the Bible are more likely to view corruption from
corporate greedasthe cause of moral decline. Seven in tdtfostiles (71%) and slightly
more than half of Skeptics and Bible Neutrals (52% and 53%) fault corporate greet@ihe
number of adults who believe Bible reading is the cause has been declining steadily over
the last five years (37% to 27% currently), while the number of adults whblame
corruption from corporate greed has risen terpercentage points since 2013.

Belief in the responsibility for the cause of moral decline is also related to age. More
than half of Millennials (52%) are most likely to blame corporate greed compared to half
the number of Elders (22%). Elders are more likely to blame the negative influea®f
movies, television and music. The youngest generation is also less likely to blame lack of
Bible reading compared to GetXers, Boomers and Elders
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Causes of Moral Decline

% among those who believe morality is declining

| corruption from corporate greed m lack of Bible reading m negative influence of movies, tv, music

Engaged 18% 53% 29%
Friendly 36% AL 35%
Neutral 53% 11% 36%
Skeptic 52% 6% 42%
Hostile 71% 2% 27%
Elders 22% 29% 49%
Boomers 29% 29% 41%
Gen-Xers 46% 28% 26%
Millennials 52% 23% 25%
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6. Trauma

Experience with Trauma
[Table 6.1, page89]

Just less than halbf adults (45%) have experience&l somekind of physical, psychological or

emotional trauma. 51T A@GDAAOAAI Uh UIT 01 CAO CAT AOAOQET T O AOA
experienced or witnessed some type of trauma compared to older generatior@ne-

guarter of those over 70 @4%) haveexperienced traumg followed by Boomers(40%),

GenXers (46%) and 54% of Millennials.

Nearly onethird (32%) of all adults havepersonallyexperienced a trauma, and
another one in five (20%) have witnessed a trauma involving an immediate family
member. Arother 15% report having witnessed a trauma involving someone other than a
family member. All three types of trauma are more common among Millennials and Gen
Xers than they are Boomers and Elders.

African-Americans are also more likely to say they personiglexperienced a trauma
(41%), compared to asmakrb O1 BT OOET 1T 1T &£ xEEOAO jochbqQ AT A (
also more likely to have witnessed a trauma involving a family member (21%) compared to
whites (14%).

Although a follow-up question was not askedo determine the specific nature of the
trauma, faith practices are correlated withwhether or not adults have experienced trauma
The majority of Hostiles (59%) indicate that they have experienced or witnessed a
trauma. Half (50%) have personally experie nced one. They report witnessing a trauma
with immediate family or someone other than immediate family with greater frequency as
well. Having experienced a trauma, whether personal or as a witness to trauma, is lower in
all other categories of Bible engageent.

Experienced Trauma
by Bible Engagement Segments

m Experienced / withessed m Not experienced / withessed

57% 6294

43% 38%

Engaged Friendly Neutral Skeptic Hostile
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7. Giving to NonProfit Organizations

Donations to Non -Profit Organizations
[Table 7.1, paged0]

More than three out of fourAmericans say they donated to a charity, including a church or
religious organization, during 2016 (77%). This proportion has steadily increased since
2013 when 71% reported having donated.

About one-third of Millennials havenot donated (32%) and an additional one insix
donated less than $10017%). Just over one in ten Elders did not donate last yeét1%).
Nearly all Bible Engagedadults donated toa church orcharity (95%), and more than half
donated $1,000 or more (57%).

The typical (median) amount adults donated was $0. Adults give increasingly
more with age, with Millennials having a median ojust $100 and Elders having a median of
$800. Bible Engagedadults ($1,200) give substantially more than Bible Friendly
adults ($ 300), Bible Neutral ($ 200), Skeptics ($50) and Hostiles ($50). Practicing
Protestants ($L,500) also donate more than practicing Catholics (£000).

Bible usersare much more likely to donate more money to organizations than nen
Bible users. The typical nonBible reader gave $100 last year, while Biblesersgave $600
and the weekly Bible reader gave $1,000. The amount dated is directly correlated (but
not necessarily causally related) to the frequency with which Americans read the Bible.

Non-Profit Giving by Age

median annual dollar amount

$2,000
$1,750
$1,500
$1,250
$1,000
$750
$500
$250 II
$- ; ,
total Millennials | Gen-Xers | Boomers Elders
mAll adults $250 $100 $200 $500 $800
m Bible users (all) $900 $500 $500 $1,800 $1,040
m Bible users (weekly plus) $1,000 $500 $1,000 $2,000 $1,200
m= Non-Bible users $100 $100 $200 $200 $10

American Bible Society | State of the Bible, 2017 Page 40 of 93



Barna Group

1. Bible Engagement

Table 1.1 | Profile of Bible Engagement Segments
(see definitions on page 5)

Bible Engagement

En- Frien Neu- | Skep-
gaged ol} tral tic Hostile

National average 20% | 3B%  23% 6% @ 13%
Generation

Millennials (332) 1% 280 2606 | 3% 31%
GenXers (351) 31 31 32 29 39
Boomers (520) 39 34 31 27 25
Elders (71+) 12 9 9 9 4
Average age {ipars) 53 47 45 43 41
Gender

Male 40 47 52 55 61
Female 60 53 48 45 39
Education

High school or less 49 47 32 35 34
Some college 27 26 35 24 33
College graduate 23 26 32 39 32
Marital status

Married 53 54 54 35 37
All single 46 46 44 64 62
Never married 20 25 25 45 39

Children under 18 at home
Yes 30 35 27 26 26
No 70 65 71 74 74
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National average
Region

Northeast

Midwest

South

West

Ethnicity

White aloneot Hispanic
Black alone, not Hispanic
Hispanic (any)

All norwhite

Household income
under $50K

$50K to $99K

$100K or more
Practicing Christian
Practicingrotestant
Practicing Catholic
Christian, not practicing
NonChristian / no faith
Church attendance

Within the past week

Within the past month, not

week

Withirthe past 6 monthmet
past month

Unchurched

I £

20%

16
27
39
18

63
25

37

46
30
17

53
11
21
10

72

Barna Group

"EAT A

38%

20
25
35
20

63
14
17
36

48
29
18

23
14
50
11

41

16

11

32
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23%

28
21
29
22

60
11
18
38

37

36
21

52
35

20

11

58

%l CACAI AT O

Bible Engagement
En- Frien Neu- | Skep-
gaged dl tral tic Hostile

6%

32
17
27
24

56
10
13
44

47

27
14

32
56

13

12

61

13%

28
19
28
25

68

18
30

39
29
27

<1
<1
17
82

83

3ACi AT 66 j Al
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Table 1.2 | Bible Users
How often, if ever, do you actually read, listen to or pray with the Bible on your own, not including times when
you at a church service or church event?

Bible Engagement Practicing Faith | Non-Practicing

Other
faith /
En- Frien Neu- Skep- Prot- Cath- | Christ no
Al gaged dly tral tic Hostile | estant olic -ian faith

Never 32% 0% 18% | 43% 64% 85% 3% 16%  27% 66%
Less than once a year 10 0 11 21 6 7 2 8 16 9
Once or twice a year 8 0 12 10 10 4 2 12 12 5
Three or four times ayear, 6 0 10 7 5 2 2 4 9 4
Once a month 7 0 14 6 1 0 7 11 8 3
Once a week 7 0 15 5 7 0 10 10 8 3

Several times/4+ timesa 24 20 8 3 <1 33 21 11 2

week
Every day 16 76 0 1 4 1 41 18 8 7
Not sure <1 0 1 0 1 1 1 0 0 1

_ 2011 | 2012 | 2013 | 2014 | 2015 | 2016 | 2017+

Never 25%  26%  26% 26% 28% 2®b  32%
Less than once a year 13 10 12 9 10 14 10
Once or twice a year 11 10 10 11 10 9 8
Three or four times a year 8 9 9 8 6 8 6
Once a month 8 8 7 8 9 7 7
Once a week 8 7 8 9 8 8 7
Several times/4+ times a w¢ 15 13 13 13 14 14 14
Every day 11 13 13 15 14 13 16
Not sure 3 5 1 2 1 2 <1

* 2011-2016 only asked about Bible readership. 2017 was revissdI AOEAA AAT 0O O1 OA1 Agbi OOO0A 11
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Table 1.3 | Bible Hearers
How often, if ever, do you actually hear the Bible read aloud at a church service or Mass?

. Bible Engagement Practicing Faith Non-Practicing

Other
En- Frien Neu- | Skep- Prot- Cath- | Christ faith /
All gaged dl tral tic Hostile | estant olic -ian no faith

Never 25% 3% | 14% 29%  48% 69% 1% 1% 22% 55%

Less than once a year 9 2 6 16 11 11 1 1 13 12
Once or twice a year 9 1 9 15 11 10 1 1 15 12
Three or four times ayear, 9 5 11 10 8 4 4 4 16 4
Once a month 7 4 9 9 3 5 12 9

Once a week 29 43 40 17 15 4 57 59 20 9
Several times/4+ times a

week 12 38 9 3 2 <1 31 19 4 4
Every day 3 12 2 <1 3 1 5 10 2 0
Not sure <1 0 <1 <1 1 1 0 0 1 <1

_ 2015 | 2016 | 2017

Never 25% | 23% 25%
Less than once a year 7 9 9
Once or twice a year 8 9 9
Three or four times a year 6 7 9
Once a month 8 6 7
Once a week 29 28 29
Several times/4+ timesaw¢ 12 14 12
Every day 3 3 3
Not sure 1 2 <1
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Table 1.4 | Time Spent Reading the Bible
What is the average amount of time you spend reading the Bible at each sitting?

Non-
_. Bible Engagement Practicing Faith

% of Bible users All Hostile ePsrtgtr;t c?;;s t

Less than 15 minutes 17% 15% 17%  17%  NA NA | 15% 15% 20% %/?
1529 minutes 25 24 24 32 NA NA 27 19 24 25
3044 minutes 29 27 33 24 NA NA 31 27 29 25
4559 minutes 6 8 4 6 NA NA 4 9 7 3
1 hour or more 23 26 21 21 NA NA 23 29 20 28
mean 352 375 | 344 323 NA NA | 357 383 331 356
median 30.0 30.0  30.0 30.0 NA NA | 30.0 30.0 30.0 30.0

% of Bible users 2013 | 2014 | 2015 | 2016 | 2017

Less than 15 minutes 15% 15%  13% 13%  17%
1529 minutes 27 26 24 26 25
3044 minutes 26 30 30 30 29
4559 minutes 8 7 6 4 6
1 hour or more 24 21 27 27 23
mean 36.0 353 369 38.7 352
median 29.8 29.8 30.0 30.0 30.0
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Table 1.5 | Preferred Bible Version
There are many versions or translations of the Bible available these days. As far as you know, what is the version
or translation of the Bible you read most often?

_. Bible Engagement Practicing Faith

Christ

-ian,

not
En- Frien Neu- Prot- Cath- | pract-

% of Bible users All gaged dly tral estant olic icing

King James Version 3% 3% | 2% 32 38 1% @ 3%
New International Version 13 15 14 7 21 5 9

English Standard Version 9 6 13 4 11 1 10
New King James Version 7 9 6 7 11 1 7
Amplified Bible 7 7 8 4 1 21 7
Christian Community Bible 4 1 7 4 0 14 6
New American Standard E 3 4 4 0 4 5 3
New Living Translation 2 5 0 1 4 0 1
Revised Standard 2 3 1 3 1 4 2
ContemporaBnglish

Version 2 2 1 8 1 1 4
New American Bible 2 1 1 3 0 5

Good News Translation 1 3 <1 0 1 7 0
The Message 1 2 1 0 1 2 <1
New Revised Standard

Version 1 2 0 0 1 2 <1
Holman Christian Standart

Bible <1 <1l <1 0 1 0 0
Todag New International

Version 1 0 0 0 0 0 0
New International Re&der

Version <1 0 1 0 1 0 0
The Jerusalem Bible <1 0 1 0 0 1 <1
New Century Version 0 0 0 0 0 0

other 5 3 5 10 1 7 4
dord know, unsure 8 4 9 16 2 6 11

SkepticHostileand nohristian not shown due to limited sample size.
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% of Bible readers 2011 2012 2013 2014 2015 2016 2017

39%

King James Version
Newinternational Version
New King James Version
New American Standard Bi
New Revised Standard Ver
Revised Standard Version
English Standard Version
New Living Translation
Amplified Bible
Contemporary English Vers
New American Bible

New International Reé&der
Version

The Message
Good NewBranslation
New Century Version

Holman Christian Standard
Bible

Todag New International
Version

Christian Community
The Jerusalem Bible
other

dord know, unsure

Barna Group

"EAT A 6AOOEI

45% | 39% 38% | 34%
10 11 11 13
10 12 14 10
2 2 1 2

1 2 2 3
NA NA NA NA
3 6 3 6
2 2 2 4
2 1 <1 <1
1 1 <1 1
1 2 2 2
1 1 1 1
1 0 <1 <1
<1 0 <1 <1

<1 1 0 0
0 1 <1 0
0 2 2 1
NA NA NA NA
NA NA NA NA
8 6 10 11
12 9 13 11
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13
10

<1

<1

NA
NA
11

i ATTO

40%
11
12

<1

<1

NA
NA
10
11

Oll

31%

13
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Table 1.6 | Motivations for Reading the Bible
)6A 1 EEA O OAAA A EAx OAAOI 1O OEAO PAI BI A | Awu20AAA

Bible Engagement Practicing Faith | Non-Practicing

Other
faith /
En- Frien Neu- Skep- Prot- Cath- | Christ no
% of Bible users All gaged dly tral tic Hostlle estant | olic -ian faith
NA

It brings me closerto God 686 7@ | 6% @ 46% @ NA 8® 6% 56%
| neeccomfort 14 10 14 22 NA NA 7 8 20 NA

| have a problem | need to
solve or | need direction

| knowdin supposed to 6 8 6 4 NA NA 3 11 9 NA

4 10 18 NA NA 4 10 11 NA

It is part of my studies at

3 1 1 9 NA NA 0 1 4 NA
school

% of Bible users 2011 | 2012 | 2013 | 2014 | 2015 | 2016 | 2017

It brings me closer to God | 67% 61% 56% 59% 62% 57% 68%
| need comfort 14 11 14 16 13 16 14

| have a problem | need to
solve or | need direction

| knowdin supposed to 3 6 7 4 4 6 6

13 19 19 18 19 17 9

Itis part of my studies atsc 3 3 4 3 3 3 3

None / Not sure removed from2B0Blresponses for compatibility with 2017.
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Table 1.7 | Desire for Bible Reading
Do you wish that you readr listened to the Bible more or not?

Bible Engagement Practicing Faith | Non-Practicing

Other
faith /
En- Frien Neu- Skep- Prot- Cath- | Christ no
Al gaged dly tral tic Hostile | estant olic -ian faith

58% 85% 78% 40% 22% 9% @ 90% 78% 62% 21%
No 41 15 21 58 74 91 9 22 37 76
Dondét know 2 1 1 3 5 <1 1 1 1 3

_ 2011 | 2012 | 2013 | 2014 | 2015 | 2016 | 2017+

67% 60%  61% 62%  61% 61% 58%
No 31 38 37 36 38 36 41
Donot know 2 2 2 2 1 3 2

*In 2011 -2016, adults were asked if they wanted to read the Bible more. The 2017 survey asked
about desire to read or listen to the Bible more.

Table 1.8 | Level of Bible Use
Would you say that your own personal use of the Bible has increased, decreased, or is about the same as one year

ago?
Bible Engagement Practicing Faith | Non-Practicing

Other
faith /
En- Frien Neu- | Skep- Prot- | Cath- | Christ no
All gaged dly tral tic Hostile [ estant olic -ian faith

Stayed the same 6P 4% 6&0 TN TIN 880 500 61% 706  T78%
Increased 21 50 22 6 8 3 43 36 14 8
Decreased 10 5 12 13 15 8 6 3 15 10
Not sure 2 1 3 2 3 2 1 0 2 4
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Table 1.8 | Level of Bible Use

_ 2012 | 2013 | 2014* | 2015* | 2016* | 2017*

Stayed the same 58% 63% @ 71% 66% 66%  67%
Increased 27 26 18 22 23 21
Decreased 12 9 9 12 8 10
Not sure 3 2 1 1 3 2

Table 1.9 | Reasons for Bible Engagement
What do you think caused the increase in your Bible engagement (MULTIPLE RESPONSE)

% who experienced an increase in engagement | 2014 2015 2016 2017

Came to understand it as an important | 5306

58% @ 67% 56%
my faith journey

Difficult experience in my life caused me

search the Bible for direction / answers 41 25 26 39

Downloaded the Bible onto my smartph

tablet 26 16 18 17

Significant change in my life (marriage,

child, etc.) 17| 18| 20 2

Saw how thBible changed someone

| know for the better 15 5 14 30

Someone | know asked me to read the |

with them 14 7 10 20

Went to a church where the Bible becan

. 13 9 12 23
more accessible to me

Media conversations around religion an
spirituality

Other 17 15 12 15

14 2 5 11

Segmentation not shown due to limited sample size.

* Additional options were offered in 2014 that were not shown in 2015.
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Table 1.10 | Reasons for Bible Disengagement

Barna Group

What do you thinkcaused the decrease in your Bible engagement (MULTIPLE RESPONSE)

% who experienced a decrease in engagement 2014 | 2015 2016 2017

40%

Too busy with i feé
etc.)

Had a significant change in my life (loss «
death of a loved one, etc.)

Became atheist or agnostic

Difficult experience in my life caused me
doubt my faith (or God / Bible)

Saw how reading the Bible made very litt
difference in the life of someone | know

Decided to leave the church altogether
Converted to another faith
Other

Segmentation not shown due to limited sample size.

* Additional options were offered in 2014 that were notshown in 2015.
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42%
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4

15
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20

58%

17

12

17

11

54%
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Table 1.11 | Frustrations with Bible Reading (Top of Mind)
Which of the foIIowing would you say is your most significant frustration when it comes to reading the Bible?

Bible Engagement Practicing Faith | Non-Practicing

Other
faith /

En- Frien Neu- Skep- Prot- Cath- | Christ no
gaged dly tral tic Hostile | estant olic -ian faith

Neverhave enough time t¢ .o 350 g0 136 1% 3% 4% 306 23% 6%

read it

None / no frustrations 22 37 19 21 14 15 26 30 19 20
Donbfeel excited about g 5 43 49 15 10 8 3 11 10
reading it

![_gnguage is difficult to rele 8 5 9 12 4 5 7 8 10 6

You donét kn 7 5 9 8 14 2 4 8 11 4

Don understand backgrou

or history of the Bible 5 3 ! 4 1 6 4 5 6 3

The. layout is difficult to 3 1 3 4 1 0 2 3 3 2

navigate

The stories are confusing | 2 2 3 3 1 1 2 3 3 2

Can never find the stories 1 1 5 5 0 <1 1 3 1 1

verses you are looking for

Do not read the Bible 15 0 5 17 33 53 <1 3 10 38
Other 4 4 3 4 5 5 4 1 3 6

Don know 1 0 <1 1 2 1 1 2 <1 <1
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Table 1.11 | Frustrations with Bible Reading (All Responses)
Which of the foIIowing would you say is your most significant frustration when it comes to reading the Bible?

Bible Engagement Practicing Faith | Non-Practicing

Other
faith /

En- Frien Neu- Skep- Prot- Cath- | Christ no
gaged dly tral tic Hostile | estant olic -ian faith

Never have enough time tc
read it

None / no frustrations 22 37 19 21 14 15 26 30 19 20

420 4006  21% 18% 6% | 4P 360 38 100

Language is difficult to rele

to 16 12 18 23 8 8 14 15 21 11

Donb feel excited about
reading it

Do not read the Bible 15 0 5 17 33 53 <1 3 10 38
You dondét kn 14 10 19 16 16 5 11 16 20 9

16 4 18 21 21 13 11 9 20 15

Don understand backgrou

or history of the Bible 1 ! 15 12 3 8 9 13 13 10
The stories are confusing . 9 4 10 11 8 7 6 9 12 6
The. layout is difficult to 8 4 10 11 5 5 5 7 11 6
navigate

Can never find the stories 6 4 7 7 3 5 4 6 8 4
verses you are looKimg

Other 22 30 22 19 23 12 36 18 18 17
Don know 1 0 <1 1 2 1 1 2 <1 <1
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Table 1.11| & OOOOOAOQEI 1 O xEOE "EAIT A 2AAAET C

% among weekly Bible
readers 2011 | 2012 | 2013 | 2014 | 2015 | 2016 | 2017

r'\fe‘l’ﬂtha"e enough time  yaor 4306 40% 47% 46% 45% 44%

None / no frustrations 23 25 31 25 25 25 33
Language is difficult to
relate to

Don understand
background bistory of the 8 8 7 8 6 7 9
Bible

Can never find the storie!
verses you are looking fc
Donb feel excited about

10 10 10 8 9 11 14

reading it
You donodt Kk NA NA NA NA NA NA 11
start

The stories are confusing NA = NA | NA | NA  NA NA 7
The layout is difficult to

navigate
Other 2 4 3 4 2 2 27
Dont know 4 2 2 1 1 2 <1

% among all adults 2012 | 2013 | 2014 | 2015 | 2016 | 2017

rl\(laegcﬂthave enoughtime 5,0, 3006 350% 33% 31% 30%

None / no frustrations 18 22 17 17 17 22
Language is difficult to
relate to

Donb understand

background or history of 7 7 7 7 10 11
Bible

Can never find the storie!
verses you are looking fc
You dondét Kk
start

The stories are confusing NA | NA | NA | NA NA 9

The layout is difficult to

12 14 11 13 14 16

NA NA NA NA NA 14

NA  NA NA NA NA 8

navigate
Dorr’b_fee! excited about 11 12 10 11 12 16
reading it
Other 3 3 5 5 4 22
Donb know 3 3 2 1 1 1

NA: Options not shown prior to 2017.
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Table 1.12 | Favorable Emotions When Reading the Bible
The last time you read the Bible, what was the primary favorable emotion you experienced, if any? Did you
AAATI 8} -5,4)0, % 2%30/ . 3%Q

. Bible Engagement Practicing Faith Non-Practicing

Other
Bible on their own All aed dl tral tlc Hostlle estant 0||c ian faith

Peaceful 52% 61% @ 53% 42% 61% 64% 47% 38%
Hopeful 49 58 51 40 @ NA NA 56 60 48 31
Encouraged 45 60 46 30 NA NA 66 47 37 27
Asense of direction 35 44 35 21 NA NA 45 41 29 34
Happy 32 41 35 16 NA NA 38 62 24 18
Intrigued 20 21 18 22 NA NA 24 18 17 27
None 9 5 6 14 NA NA 5 2 10 18

Bible Engagement Practicing Faith

Other

faith /
% Who have ever used or En- Frien | Neu- | Skep- Prot- | Cath- | Christ no
heard the Bible read aloud All gaged o tral t|c Hosnle estant | olic -ian faith

Peaceful 4%  61% @ 5306 3™ 61% 630 480 3%
Hopeful 45 58 49 34 NA NA 57 59 44 22
Encouraged 41 60 45 26 NA NA 66 48 35 18
Asense of direction 32 44 34 21 NA NA 45 42 26 27
Happy 29 41 34 13 NA NA 38 58 22 14
Intrigued 19 21 17 19 NA NA 24 16 17 20
None 13 5 8 20 NA NA 5 3 14 31

NA: data forSkepticsand Hostiles not shown due to limited sample.
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4AAT A p8pcg s &AOI OAAT A %I 1 O0EITTO 7EAT 2AAAET ¢ OEA "EAIA

% ever read the Bible 2012 | 2013 | 2014 | 2015 | 2016 | 2017

Peaceful 34%  37%  42% | 45% 57% 52%
Encouraged / inspired 33 29 33 41 48 45
Hopeful 27 30 29 35 48 49
Asense of direction 25 26 25 34 44 35
Happy 18 19 25 28 40 @32
Other 1 2 6 9 5 NA
Intrigued NA NA NA NA NA 20
Not suré None 13 6 14 9 8 9

% ever heard or read the
Bible 2015 | 2016 | 2017
5 4

Peaceful 43% 4% 9%
Encouraged / inspired 38 46 41
Hopeful 34 46 45
Asense of direction 31 42 32
Happy 26 38 29
Other 8 5 NA
Intrigued NA NA 19
Not suré None 12 11 13

NA: Other not offered as an option in 2017.

In 2015-16, those who have ever heard the Bible read in a church service or Mass were included in this question. 2017
included those who used it on their own through reading, listening or praying with the Bible.
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Table 1.13 | Unfavorable Emotions When Reading the Bible

The last time you read the Bible, what was the primary unfavorable emotion you experiencaaly ¥ Did you
AAATI 8} -5,4)0, % 2%30/ . 3%Q

. Bible Engagement Practicing Faith Non-Practicing

Other
Bible All gag ed dl tral tic Hostlle estant 0||c -ian faith

None 66% 81% @ 6%&0 536 NA 8% 61% 6% 53%
Overwhelmed 13 12 14 15 NA NA 10 17 14 15
Confused 12 7 13 15 NA NA 4 16 15 17
Doubtful 7 3 4 15 NA NA 3 6 7 17
Judged 6 2 6 7 NA NA 2 7 5 12
Bored 5 1 6 5 NA NA 5 2 6 6
Discouraged 4 1 4 6 NA NA 1 3 5 12

Bible Engagement Practicing Faith

Other
% Who ha\{e ever read or En- | Frien | Neu- | Skep- Prot- | Cath- | Christ | faith/no
heard the Bible read aloud All gaged| dly tral tic Hostlle estant | olic -ian faith

None 69% 81% 666 536 NA 78 696 68 4%
Overwhelmed 12 12 12 13 NA NA 10 16 13 10
Confused 11 7 12 12 NA NA 4 13 14 11
Doubtful 9 3 5 18 NA NA 3 6 8 27
Judged 6 2 6 6 NA NA 2 6 5 11
Bored 6 1 6 6 NA NA 4 2 7 10
Discouraged 4 1 4 5 NA NA 1 2 4 9

NA: data for Skeptics and Hostiles not shown due to limited sample.
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Table1.13s 51 A£AAOT OAAT A %i 1 OEI 10 7EAT 2AAAET ¢ OEA " EAIA

2015* 2016*

2015 ever 2016 ever

% who have ever read the ever | heard | ever | heard/
Blble 2012 2013 2014 read | /read read read

59%  59% 60% 55% 53% 49%  48%

Confused 12 12 15 14 14 19 19
Overwhelmed 11 11 9 13 13 18 17
Doubtful 8 6 6 8 9 8 10
Bored 3 3 5 5 6 5 6
Discouraged 3 5 5 6 6 5 5
Convicted, guilty, sinful 2 1 1 1 1 1 1
Other 1 2 4 7 7 5 5
Not sure 3 4 3 2 2 1 1

* In 2015-16, those who have ever heard the Bible read in a church service or Mass were included in this question. 2017
tracking not included because of the difference in response options.

Table 1.14 | Applying the Bible to Life: Bible Readers
You mentioned that you read frorthe Bible in the past weeldfter reading the Bible, would you say

that you:
- Bible Engagement Practicing Faith

. . Other
% who read the Bible in En- Frien | Neu- | Skep- Prot- | Cath- | Christ | faith/
the past week gaged dly tral tic Hostile | estant olic -ian no faith

Gave a lot of thought to ho

. X 48% 56% 41% 51% 58% 41%
might apply to your life

Gave some thought to how

. . 45 39 53 NA NA NA 41 39 52 NA
might apply to your life

You really did not give any
thought to how it mightap; 7 5 6 NA = NA NA 7 3 7 NA
to your life

NA:Percentages not shown due to limited sample size.
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4AAT A p8pt s ! DPIUET ¢ OEA "EATA O ,EZEA4d "EAITA 2AAAAOO

% who read the Bible in the
past week 2011 2012 2013 2014 2015 2016 2017

Gave alot of thought to hov o o o0, 6e0s 5896 5896 60%  48%
might apply to your life

Gave some thought to how
might apply to your life

Or you really did not give ar
thought to how it might app 4 6 5 5 7 4 7
your life

35 35 29 37 35 36 45

Not sure removed from basespbnses in 202016 for compatibility with online study.

Table 1.15 | Applying the Bible to Life: Hearers Readers
You mentioned that yoleardthe Biblereadin the past weekAfter reading the Bible, would you say
that you:

% who did not read the Bible in the
past week but who heard the Bible
read at church / Mass in the past week All

Gave a lot of thought to how it might
to your life 33%

Gave some thought to how it might a
to your life 51

You really did not give any thought tc
itmight apply to your life 16

Segmentation not shown due to limited sample size.

% who did not read the Bible in the
past week but who heard the Bible
read at church / Mass in the past week | 2015 | 2016 | 2017

Gave a Ipt of thoughlhdov it might app oM 2506 33%
to your life

Gave some thought to how it might a
to your life

Or you really did not give any though
how it might apply to your life

53 61 51

18 14 16
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Table 1.16 | Use of Bible Formats
Thesedays, the Bible is available and used in different formats. For each format | read, please tell me whether or
not you have used that format in the past year?

- Bible Engagement Practicing Faith

Other
: En- Frien Neu- Skep- Prot- Cath- Christ- faith /
% among Bible users All gaged dly tral tic Hostile | estant olic ian no faith

Read from a print version (
the Bible on your own

Heard the Bible read in a
worship service or mass

91% | 930  91% 9% NA NA 9% 8/ 88 84%

88 92 86 82 NA NA 100 92 77 72

Used the Internet on a
computer to read Bible 55 60 51 55 NA NA 61 63 43 58
content

Searched for Bible verses
Bible content on a smart 53 56 52 48 NA NA 59 61 42 48
phone or cell phone

Attended a small group or

Bible study, where you

studied the Bilitea group, = 51 63 47 35 NA NA 66 55 35 39
not including weekend

worship services

Downloaded orused aBib ;5 = 55 43 39 NA  NA 52 50 34 38
app on a smartphone

Listened to a teaching abo

the Bible via podcast 36 45 31 29 NA NA 41 38 29 29

Listened to audio version

of the Bible 36 45 29 28 NA NA 39 39 31 35

NA Not shown due to limited sample size.
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Oll

Table18p ¢ s 5O0A T &£ "EAIT A &I Ol AGO #1160

% among Bible users 2011 2012 2013 2014 2015 2016 2017*

li t
Read from a print version o 89% 89% 90% 89% 93% 920  91%
Bible on your own

Attended a small group or E
study, where you study the
Bible in a group, not includi
weekend worship services
Used the Internet on a
computer to read Bible con
Listened to an audio versiol
the Bible

Listened to a teaching abou
the Bible via podcast
Searched for Bible verses ¢
Bible contenh a smart phor 18 23 29 35 40 43 53
or cell phone

Heard the Bible read in a

worship service or mass

Downloaded or used a Bibl¢

app on a smart phone

53 47 44 44 53 54 51

37 38 41 44 50 49 55
28 30 26 25 32 35 36

24 26 26 29 30 37 36

NA NA NA NA 83 90 88

NA NA NA NA 35 36 43

* 201%vordingncluded those wieadheard or prayed with the Bibtaeir own
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Table18p ¢ s 5O0A T &£ "EAI A &I Ol AGO j#11 086A(Q

% among Bible users or those
who heard it read at church (3-4
times a year or more 2015 2016 2017

Rgad from a print version of 83%  86% 82%
Bible on your own

Heard the Bible read in a
worship service or mass
Attended a small group or E
study, where you study the
Bible in a group, not includi
weekend worship services
Used the Internet on a
computer to reBible content
Searched for Bible verses @
Bible content on a smart ph 38 42 47
or cell phone

Downloaded or used a Bible
app on a smart phone
Listened to an audio versiot
the Bible

Listened to a teaching abou
theBible via podcast

80 89 89
45 47 M

45 44 49

30 31 36
28 29 30

26 32 30
* 201%ordingncluded those wiead heard or prayed with the Bibtaeir own

Table 1.17 | Use of Bible Formats Other than Print
How often, if ever, do read or interagtith the Bible specifically through a Bible app, through an audio version
of the Bible including a podcast, or as a result of an internet search of the Bible?

Bible Engagement Practicing Faith | Non-Practicing

Other

faith /
% among those who use En- Frien | Neu- | Skep- Prot- | Cath- | Christ no
formats other than print All gaged dly tral tic Hostlle estant | olic -ian faith

Never 186 12 | 166 286 NA 1% 186  23%  21%
Once or twice a year 15 8 17 19 NA NA 7 12 20 22
Three or four times a year, 12 8 14 16 NA NA 10 13 12 15
Once a month 12 9 15 12 NA NA 13 13 13 8
Once a week 17 15 19 13 NA NA 20 18 12 20
Several times a week / fou

more times a week 18 28 14 11 NA NA 27 17 13 7
Every day 9 20 5 1 NA NA 11 12 8 7
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Table 1.18 | Preferred Bible Format
All things considered, in what formado you prefer to use the Bible: print, digital audio?

. Bible Engagement Practicing Faith Non-Practicing

Other
En- Frien Neu- Skep- Prot- Cath- hrist faith /
% among Bible users All gaged dl tral tlc Hostlle estant olic -ian | no faith

Print 8 | 80w T4 T1% 81% | 6%% TR S

Smartphone or tablet app 17 14 19 20 NA NA 15 22 15 32

Online 3 3 3 4 NA NA 2 4 5 3
Audio 3 3 3 3 NA NA 2 5 2 6
Video <1 0 <1 0 NA NA <1 0 <1 0
Other <1 0 <1 0 NA NA <1 0 0 1
Not sure <1 1 0 1 NA NA <1 1 <1 1

NA: not shown due to limited sample size.

Bible Engagement Practicing Faith

% among Bible users and Other
hearers (3-4 times or more En- Frien | Neu- | Skep- Prot- Cath- | Christ | faith / no
ayear All gaged dl tral tic Hostile estant olic -ian faith

Print 766 8006 7600 TN TIN | S5O0 81% 2% T 5%
Smartphone or tablet app = 15 14 16 14 8 28 14 15 14 24
Online 4 3 8 10 18 2 4 4 10
Audio 3 3 4 2 2 3 2 7 4 3
Video <1 0 <1 0 0 0 <1 0 <1 0
Other <1 0 <1 2 3 1 <1 1 <1 2
Not sure 1 1 1 1 4 0 <1 1 1 2
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Table 1.18s 0 OAZAOOAA "EAT A &I Oi AO j AT T 0O8A(Q

% among Bible users 2012 2013 2014 2015 2016 2017

Print 83% 85% 84%  76% 81% 76%
Smartphone or table app NA NA NA 11 11 15
Online NA NA NA 6 3 3
Digital 8 8 10 NA NA NA
Audio 7 6 5 6 3
Video <1 <1 <« 0 0 <1
Other <1 1 1 1 <1 <«
Not sure 2 1 1 2 1 1

NA: Different response options were presented in 2015 than in previous years.

% among Bible users or hearers | 2015 2016 2017

Print 73%  80% 76%
Smartphone or table app 11 10 15
Online 6 4 3
Digital NA NA NA
Audio 6 4
Video 0 0 <1
Other 1 <1 <1
Not sure 2 1 1

Table 1.19 | Readership of Liturgical Text
In the last 7 days, did you read Scripture in a liturgical text such asBle®k of Common PrayerLiturgy of the
Hours or a Lectio Divina resource?

Bible Engagement Practicing Faith | Non-Practicing

Other
faith /
En- Frien Neu- | Skep- Prot- Cath- | Christ no
All gaged dly tral tic Hostile | estant olic -ian faith

1260 | 256 | 160 106 6% 2% 2% 400 100 | 4%
No 85 73 82 a0 94 98 75 59 89 95
Not sure 1 2 2 <1 1 0 3 1 1 <1
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Table1.19 |2 AAAAOOEED 1 £ , EOOOCEAAI

_ 2015 2016 2017
Yes

14% 18% 14%
No 84 78 85
Donb know 2 4 1

American Bible Society | State of the Bible, 2017
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2. Bible Perceptions

Table 2.1 | Sacred Literature
To start with, what books, if any, do you consider sacred literature or holy books? (MULTIPLE RESPONSE)

Bible Engagement Practicing Faith | Non-Practicing

Other
faith /
En- Frien Neu- Skep- Prot- Cath- | Christ no
Al gaged dly tral tic Hostile | estant olic -ian faith

Bible 8% 9™ 9% 868% 536 38 9 9B 9P 5%
Koran 21 6 17 36 17 27 8 13 23 31
Torah 20 8 17 35 14 22 9 11 22 28
Book of Mormon 11 7 9 19 7 13 3 10 11 19
Other 4 4 2 5 5 7 2 2 2 9
None 13 1 3 10 37 53 1 5 37
Not sure 2 1 2 0 5 2 1 4 1 2

_ 2011 | 2012 | 2013 | 2014 | 2015 | 2016 | 2017

Bible 86% 82% 80% 79%  79% 80% 82%
Koran 10 10 8 12 10 11 21
Torah 6 4 7 7 6 20

Book of Mormon 5 3 5 4 4 11

w N w A~
w
I
ul
ol

Other 4
None 11 12 13 13 14 13
Not sure 3 6 4 4 4 2
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Table 2.2 | Beliefs about the Bible
| would like to read somstatements about sacred literature and would like to know whether you agree o

disagree with each statement.
Bible Engagement Practicing Faith

Other
faith /
En- Frien Neu- Skep- Prot- Cath- | Christ no
) agree strongly gaged dly tral tic Hostile | estant olic -ian faith

The Bible contains everytt
a person needs to know tc
live a meaningfuiife 44%  82% | 60% 14% 14% 4% | 86% 57%  38%  13%

The Bible, the Koran, and
book of Mormon are all
different expressions of tht
same spiritual truths

17 16 17 21 9 15 10 33 16 19

* Note small sample size foBkeptics.

_ 2011 | 2012 | 2013 | 2014 [ 2015 | 2016 [ 2017

The Bible containsverything a
person needs to know to live a
meaningful life

Agree strongly 53% 48% 47% 50% 49% 45% 44%
Agree somewhat 22 21 19 19 20 21 25
Disagree somewhat 11 15 14 16 16 15 15
Disagree strongly 12 12 17 14 14 18 15
Not sure 2 5 3 2 2 2 1

The Bible, the Koran, and the bool
Mormon are all different expressio
of the same spiritual truths

Agree strongly 17 15 16 18 16 16 17
Agree somewhat 33 31 31 29 32 29 39
Disagree somewhat 17 18 19 15 16 16 21
Disagree strongly 28 28 28 29 28 30 22
Not sure 6 8 7 9 9 9 <1
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Table 2.3 | The Bible & Role in U.S. Society
Some people believe that the Bible should have a greater role in US society today, while others believe that the
Bible should have less influence. Do you think the Bible hasriach, too little, or just the right amount of

influence in U.S. society today'?
Bible Engagement

Other
faith /
En- Frien Neu- | Skep- Prot- Cath- | Christ no
Al gaged dly tral tic Hostile | estant olic -ian faith

Too little influence 43 T8  61% 300 1P | 9%  80% 630 48 1™
Just right 27 16 29 40 27 18 15 26 36 26
Too much influence 22 4 8 28 42 72 3 10 14 53
Not sure 3 2 2 2 13 1 2 1 2 4

_ 2011 | 2012 | 2013 | 2014 | 2015 | 2016 | 2017

Too little influence 54%  47%  56% 50% 51% 46% 48%
Justright 28 29 26 30 27 30 27
Too much influence 13 16 13 16 19 19 22
Not sure 5 7 6 6 3 5 3

Table 2.4 | Moral Fabric of our Country
Which is more important for the moral fabric of our country?

Bible Engagement Practicing Faith | Non-Practicing

Other
faith /
En- Frien Neu- | Skep- Prot- | Cath- | Christ no
All gaged dly tral tic Hostile [ estant olic -ian faith

The U.S Constitution S 180 3P0 706 9% 9P 130 280 530 84N
The Bible 47 84 63 30 9 3 87 72 47 16

* Note small sample size aifioygfics.
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Table 2.5 | Being Called Immoral or Intolerant
Would you consider it more offensive to be called immoral or intolerant?

Bible Engagement Practicing Faith

Other
faith /
En- Frien Neu- | Skep- Prot- Cath- | Christ no
All gaged dl tral tic Hostile | estant olic -ian faith

Immoral 3% 360 360 3%  41% 21% 406 | 43 | 3B 2
Intolerant 11 4 7 15 4 25 6 10 8 19

Would not care about bein
called either 21 23 18 16 40 30 19 15 18 27

Both are equally offensive 35 37 39 37 15 24 34 32 39 31

* Note small sample size arSeyfics.

_ 2013 | 2017

Immoral 38%  33%
Intolerant 8 11

Would not caadout being
called either 21 21

Both are equally offensive 33 35

Table 2.6 | Bringing Hope for America
Which of the following can bring more hope for America?

Bible Engagement Practicing Faith | Non-Practicing

Other
faith /
En- Frien Neu- Skep- Prot- Cath- | Christ no
Al gaged dly tral tic Hostile | estant olic -ian faith

The Bible 0% | 9% TP 580 43% 360 9% 82 T00 | 43%

The President of the Unite
States 30 6 21 46 55 64 8 18 30 55

* Not sure removed from the base of phone sample for comparability to online sample
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Table 2.7 | Impression of Daily Bible Readers
Which of the foIIowing Words, if any, might you use to describe someone who reads thelRilyte

Bible Engagement Practicing Faith

Other
faith /
En- Frien Neu- | Skep- Prot- Cath- | Christ no
All gaged dl tral tic Hostile | estant olic -ian faith

Humble 3% 63  51% 256  2&% 5% 630 5% 4006 1R
Loving 38 62 52 25 12 5 67 50 40 16
Accepting 34 48 43 30 15 5 45 51 39 16
Open 24 41 31 19 4 3 35 38 26 11
Smart 21 42 31 5 2 3 38 46 19 7
Interesting 19 30 25 14 7 4 26 34 21 10
Judgmental 15 4 5 23 19 39 1 6 10 33
Narrowninded 12 2 2 18 21 38 2 3 6 30
Foolish 6 1 2 4 6 23 1 2 14
Knowit-all 5 3 4 0 9 1 5 4 9
Hateful 3 1 1 3 7 14 0 4 <1 10
Boring 3 <1 <1 2 2 10 <1 0 1 7
None of these 22 8 18 26 41 40 10 9 24 32

* Note small sample size arSiosyfics.
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3. Bible Penetration

Table 3.1 | Bible Ownership
Does your household own a Bible?

- Bible Engagement Practicing Faith Non-Practicing

Other
EEERREET R
All gaged dl tral tic Hostile | estant 0I|c -ian no faith
8P 10006 930 8680 6”0 | 620 | 99% 9”0 9% | 6/
No 13 0 7 14 33 38 <1 3 8 33

_ 1993* | 2011 | 2012 | 2013 | 2014 | 2015 | 2016 | 2017

92%  88% 85%  88% 88% 88% 86% 87%
No 8 12 15 12 12 13 14 13

Historical data (1993) collected by telephone interviews; 20112016 data collected by telephone
and online surveys.

American Bible Society | State of the Bible, 2017 Page 71 of 93



Barna Group

Table 3.2 | Bible Ownership: Segmentation

Segmentation Analysis | Household Owns a Bible

Above average ownership

Evangelicals (100%)

Nonrevangelical beagains (99%)

Bible Engaged (99%)

Protestants (99%)

Weekly church attenders (98%)

Monthly, not weekly, church attenders (96%)
AfricarAmericans (95%)

Selfid Christians (95%)

Bible Engaged: Friendly (93%)
Republicans (93%)

Elders, ages 71+ (93%)

Residents of the South (92%)

Notional Christians (92%)

Nonpracticing Christians (92%)

Military households (91%)

Catholics (91%)

Married adults (91%)

Households with children under 18 (90%)
Boomers, ages-32 (90%)

O000000000000000000

Below average ownership

D Bible Engagedostile$62%)

D Adults not associated with any faith groups (63%)

D Adherents of n@fristian faith groups (64%)

D Bible Engaged: Skeptics (68%)

D Unchurched, or those who havenodt ¢
D Residents of the Northeast (81%)

D Millennials (82%)

D Never marrieds (82%)

D Single adults (83%)

D Democrats (85%)

D Households without children under 18 (86%)

All differences listed are statistically significant at thel®6éé tewédir higher.
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Table 3.3 | Number of Bibles Owned
How many Bibles, in total, does your household own?

Bible Engagement Practicing Faith | Non-Practicing

Other
faith /
En- Frien Neu- Skep- Prot- Cath- | Christ no
% who own a Bible All gaged dly tral tic Hostile | estant | olic -ian faith

One 2%% 5% 286 366 3% 500 1% | 2% 320 4%
Two to three 34 21 37 39 37 35 21 46 39 32
Four to five 21 32 22 15 18 8 31 20 18 16
Six or more 20 41 17 11 6 7 44 11 11 12
mean 4.1 6.6 38 29 | 26 2.7 69 31 31 33
median 3.0 5.0 3.0 2.0 2.0 1.0 5.0 3.0 2.0 2.0

% own a Bible 2011 2012 2013 2014 2015 2016 2017

mean
median 34 33 35 34 30 30 30

Table 3.4 | Bible Purchases
Did you purchase a Bible in 262

- Bible Engagement Practicing Faith Non-Practicing

Other

% Who own a Bible All gaged dly tral tic Hostile | estant O|IC -ian | no faith
106 2006 @ 11% 5% 3% 2% 18  18% 8% 3%
No 90 80 89 95 97 98 82 82 92 97

Bible purchases in the
previous year 2012 | 2013 | 2014 | 2015 [ 2016 | 2017
Yes

14% 15% 13% 13% 16% 10%
No 86 85 87 87 84 90
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4. Bible Literacy

Table 4.1 | Self-Assessment of Bible Knowledge
How knowledgeable do you feel about the Bible?

Bible Engagement Practicing Faith | Non-Practicing

Other
faith /
En- Frien Neu- Skep- Prot- Cath- | Christ no
Al gaged dly tral tic Hostile | estant olic -ian faith

Hiohly knowledgeable 11%  22% | 9% 5% 13% 10% @ 16%  18% 6% @ 10%
Moderately knowledgeable 26 41 26 19 17 20 43 28 22 21
Somewhat knowledgeable 36 32 40 39 31 31 36 40 38 32
Not too knowledgeable 18 5 19 24 12 26 5 12 25 19
Not at all knowledgeable 8 1 6 13 23 12 0 3 8 17
Not sure <1 0 <1 <1 4 0 1 0 <1 <1

_ 2012 | 2013 | 2014 | 2015 | 2016 | 2017

Hihly knowledgeable 12% | 12% 13% 12%  11% 11%
Moderately knowledgeable | 32 31 32 33 30 26
Somewhat knowledgeable = 35 38 37 38 39 36

Not too knowledgeable 16 13 12 12 13 18
Not at all knowledgeable 5 6 6 4 5 8
Not sure 1 1 1 1 1 <1

_ 2011

Completelgnowledgeable 5%
Highly knowledgeable 18
About average 56
Not too knowledgeable 18
Not at all knowledgeable 3
Not sure 1
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Table 4.2 | Knowledge of the Disciple Who Denied Jesus
In the Bible, which disciple denied knowing Jesus?

Bible Engagement Practicing Faith | Non-Practicing

Other
faith /
En- Frien Neu- Skep- Prot- Cath- | Christ no
All gaged dl tral tic Hostile | estant olic -ian faith

Peter 500 78 | 5% 506 306 36% 8% TR | 51% 36%
Paul 7 6 7 7 12 8 7 4 8 9
John 5 4 4 7 9 6 2 3 8 5
James 3 2 4 3 2 4 2 3 4 4
Not sure 28 10 25 32 47 46 8 13 30 46

Table 4.3 | Knowledge of the First Person to See Jesus After He Was Resurrected
In the Bible, who was the firgierson to see Jesus after he was resurrected?

- Bible Engagement Practicing Faith

Other
En- Frien Neu- | Skep- Prot- Cath- | Christ faith /
All gaged dl tral tic Hostile | estant olic -ian no faith

Mary Magdalene 5% 7P 58 500 380 480 TP 66806 5N 4N
Peter 9 8 8 11 16 7 7 12 7 12
Paul 5 5 7 5 3 4 3 7 7 5
Thomas 5 3 8 5 6 4 3 6 7 4
Not sure 23 8 19 29 37 41 7 10 26 36
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Table4.4|+1 1T x1 AACA T £ OEA "EAI A6O 4AAAEET C

There are some attitudes and behaviors that are specifically addressed in the Bible, while others are not
addressed. For each one of the following, please tell me whether or not you feel the Bible encourages or
discourages each action, or if you feel the Bible is silent on this issue.

Bible Engagement Practicing Faith

Other
faith /

En- Frien Neu- | Skep- Prot- Cath- | Christ no
gaged dly tral tic Hostile | estant olic -ian faith

Serving the Poor

Strongly encourages 7% 866 7600 6P 4% 5006 93 806 T71% | 5&%
Somewhat encourages 23 11 20 26 35 36 4 16 25 33
Somewhat discourages 2 1 2 2 3 6 0 4 2 4
Strongly discourages 1 1 1 2 0 1 1 0 1

Silent 3 1 1 3 18 7 2 0 1 8
Patience

Stronglgncourages 69 87 76 64 41 44 95 81 69 50
Somewhat encourages 25 12 19 33 37 39 4 16 27 37
Somewhat discourages 2 0 2 1 5 5 0 2 2 3
Strongly discourages 1 0 1 1 0 2 0 0 1 2
Silent 3 1 2 1 17 11 1 1 1 8
Generosity

Strongly encourages 68 85 77 62 46 42 93 80 67 51
Somewhat encourages 25 9 16 34 50 43 4 15 28 36
Somewhat discourages 3 2 3 1 0 5 0 4 3 4
Strongly discourages 1 1 1 1 0 2 1 1

Silent 3 3 2 1 4 9 1 1 2 7
War

Strongly encourages 8 7 8 3 2 17 1 8 5 15
Somewhatncourages 17 18 15 15 16 24 17 10 15 22
Somewhat discourages 26 33 24 28 22 21 36 30 26 19
Strongly discourages 32 32 39 34 28 12 37 39 37 20
Silent 17 10 15 19 33 26 9 13 17 24

* Caution: small sample size.
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Table4.4|+1 1 x1 AACA T £ OEA "EAI A6O0 4AAAEET C j AT 1O

Bible Engagement Practicing Faith | Non-Practicing

AqQ

Oll

Other
faith /

En- Frien Neu- Skep- Prot- Cath- | Christ no
gaged dly tral tic Hostile | estant olic -ian faith

Slavery

Strongly encourages 6% 5% 6% 3% 2% 13% 2% 1% | 3%  11%
Somewhat encourages 13 11 10 13 2 28 8 14 10 22

Somewhat discourages 23 26 23 28 20 14 27 15 26 20

Strongly discourages 35 41 42 32 29 16 47 45 38 22
Silent 22 16 19 24 47 28 17 13 23 26
Prostitution

Strongly encourages 3 6 5 0 0 3 1 10 3 3
Somewhat encourages 6 5 6 6 6 11 1 9 5 10
Somewhat discourages 19 10 13 28 36 26 9 11 21 23
Strongly discourages 57 74 64 51 29 39 82 61 58 43
Silent 14 5 14 15 30 21 6 8 13 21
Pornography

Strongly encourages 3 4 4 <1 0 3 1 9 2 3
Somewhat encourages 3 5 4 1 0 1 1 10 2 3
Somewhat discourages 10 5 8 15 6 12 2 8 10 15
Strongly discourages 53 68 61 45 39 33 80 61 54 36
Silent 31 17 24 38 55 51 16 13 32 43

* Caution: small sample size.
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Table4.4|+1 1 x1 AACA T £ OEA "EAI A80 4AAAEET C j AT 1T 08A(Q

% who say Bible encourages
each (very or somewhat) 2015 2016 2017

Generosity 88 8% | 93%
Serving the poor 87 89 93
Patience
[e——

each 2015 | 2016 | 2017
Prostitution 81% 81% | 76%
Pornography 68 67 63
Slavery 66 62 59
War 63 62 58

Table 4.5 | Bible as Literal or Inspired Word of God
Which of the foIIowingstatements comes closest to describing what you believe about the Bible?

Bible Engagement Practicing Faith | Non-Practicing

Other
faith /

En- Frien Neu- Skep- Prot- Cath- | Christ no
gaged dly tral tic Hostile | estant olic -ian faith

Actual word of God and

should be taken literally, w 226 4686 33 0% 0% 0% | 41% 2%% 2006 @ %
for word

Inspired word of God, no 35 46 67 0 0 0 51 52 37 14
errors, some verses symbi

Inspired wo_rd of God, has 16 8 0 59 0 0 6 15 o4 11
factual or historical errors

Not inspiredells how writer:

understood the ways and = 10 0 0 41 0 0 1 6 9 19

principles of God

Just another book of
teachings written by ment 18 0 0 0 100 | 100 1 2 10 48
contain stories and advice

* Other and not sure have been removed from the base of responses for compatibility with online version.
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Table45|" EAT A AO , EOQAOAT 10 )1 OPEOAA 71 O0A T &£ '"1TA

_ 2007* | 2011 | 2012 | 2013 | 2014 | 2015 | 2016 | 2017

Actual word of God and shc o0, 5 9704 2506 24% 226 24% 2%
betaken literally, word for w
Inspired word of God, no

31 34 31 30 32 A 33 35
errors, some verses symbo

Inspired word of God, has

L 20 16 16 17 15 14 17 16
factual or historical errors

Not inspired, tells how write
understood the ways and 13 9 9 11 10 11 10 10
principles of God

Just another book of teachil
written by men that contain. 11 14 18 17 19 19 17 18
stories and advice

Research was conducted by Barna 2007 in the OmniPolfM.
Note: Historical data collected by telephone interviews; 2012016 data collected by telephone and online surveys.

Table 4.6 | Bible Used to Manipulate or Control People
For the following statement, please tell me if you agreedisagree:The Bible was written to control or
manipulate other people

Bible Non-practicing
Engagement faith

% the Bible is just another
. ’ Other
book of teachings written faith /
by men that contain stories Skep- Christ no
and advice All tic Hostile ian faith
3

Agree strongly 41% 0% @ 53% 5%  44%
Agree somewhat 37 0 47 27 40
Disagree somewhat 13 60 0 27 10
Disagree strongly 9 40 0 11 6

* Practicingrotestantnd Catholics not shown due to limited sample size.
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Table 4.7 | Influence of the Bible
('|'x i OAE ET £ OAT AAh EZ AT Uuh AT Ui &6 EAAI OEA

Bible Engagement Practicing Faith | Non-Practicing

Other
faith /

En- Frien Neu- Skep- Prot- Cath- | Christ no
gaged dly tral tic Hostile | estant olic -ian faith

Your views on abortion

Alot 2% | 660 400 8% 6% 2% 680 44 286  10%
Some 14 17 20 12 3 1 12 20 21 3
Alittle 10 7 11 13 19 4 9 16 12 7
None 47 11 29 66 72 93 11 21 44 80

Your supporfor Israel and
the city of Jerusalem

A lot 24 57 31 7 7 2 59 44 19 8
Some 17 22 25 10 6 2 18 29 20 8
A little 14 13 16 20 14 2 11 15 20 5
None 45 8 27 63 72 93 12 12 41 79

Your views on LGBT issue

A lot 21 55 25 6 4 2 57 21 16 7
Some 16 20 22 10 14 2 14 30 19 7
A little 11 8 15 12 6 0 9 16 15 5
None 53 17 38 72 76 96 20 34 51 82

Your support for refugees
and people displaced by
wars and conflicts

A lot 19 40 23 9 7 1 39 42 14 8
Some 22 35 30 16 7 4 36 33 24 10
A little 14 12 16 16 11 5 12 14 20 5
None 45 13 30 59 74 89 12 11 43 77

The decisions you make
about finances and money

A lot 18 57 19 2 0 2 50 24 10
Some 18 23 28 10 7 <1 26 30 21
A little 15 13 21 15 9 3 10 26 18
None 50 7 32 73 84 95 6 19 51 82
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Table 4.7 | Influence of the Bible §} AT T 08 AQ

Bible Engagement Practicing Faith

Other
faith /

En- Frien Neu- | Skep- Prot- Cath- | Christ no
gaged dl tral tic Hostile | estant olic -ian faith

How you feel about

immigration

A lot 1% 28% 1% 7% 0% 2% 2B 2P 8% 6%
Some 17 36 23 8 0 <1 34 25 16 7
A little 14 12 18 14 16 2 16 20 @18 4
None 57 25 44 70 84 95 24 28 57 83
Your support for wars our

countryfights

A lot 12 28 17 2 9 1 28 19 9
Some 19 33 27 9 6 1 33 34 19

A little 15 18 19 14 8 2 15 21 20

None 54 21 37 75 76 96 24 26 51 85
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Table 4.8 | Influence of the Bible j AT T 08 AQ

_ 2016 | 2017

Views on abortion

A lot 28%

Some 13

Your support for Israel and
the city of Jerusalem

A lot 20
Some 16

The decisions you make
about finances and money

A lot 16
Some 17

Your support for refugees
andpeople displaced by
wars and conflicts

A lot 14
Some 21
Your support for wars our
country fights

A lot 11
Some 17
_Hovv_ you feel about

immigration

A lot 9
Some 16

Your views on LGBT issues
A lot NA
Some NA

29%

14

24
17

18
18

19
22

12
19

13
17

21
16
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Table 4.8 | Familiarity with Bible Teachings
Now please indicate if you afamiliar with what the Bible has to say about each phrase below:

Bible Engagement Practicing Faith | Non-Practicing

Other
faith /

En- Frien Neu- Skep- Prot- Cath- | Christ no
gaged dly tral tic Hostile | estant olic -ian faith

Morality

Very familiar 3 6% 3% 1M 1P 18% T0%h 5% 26%  21%
Somewhat familiar 36 20 38 42 30 36 23 37 41 35
Somewhat unfamiliar 8 5 6 9 20 11

Very unfamiliar 5 2 4 9 4 8

Not sure 17 3 14 23 29 28 2 3 18 29
Homosexuality

Very familiar 29 58 29 16 20 22 62 30 19 24
Somewhat familiar 32 26 31 34 32 36 26 29 36 31
Somewhat unfamiliar 11 8 13 13 19 6 4 16 15 9
Very unfamiliar 9 5 9 12 15 9 5 14 9 10
Not sure 19 2 18 25 15 26 4 11 21 26
Women

Very familiar 26 60 25 12 15 16 57 41 16 @ 17
Somewhat familiar 38 28 45 38 21 34 35 42 44 31
Somewhat unfamiliar 12 6 9 19 15 12 3 15 13 13
Very unfamiliar 6 2 5 7 15 9 3 0 6 9
Not sure 19 3 16 24 34 30 2 2 21 31
Race relations

Very familiar 15 42 15 5 13 7 36 20 9 10
Somewhat familiar 25 33 30 20 12 15 35 43 23 17
Somewhat unfamiliar 18 10 18 21 17 23 9 19 21 19
Very unfamiliar 12 6 9 18 23 14 5 6 14 14
Not sure 30 8 29 36 36 42 14 12 32 41
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Table49|4EA "EAI A6O wEEAAO 11 2AAEAlI 4AT OEI I
Historically, has the Bible more often been used to exacerbate or alleviate racial tension?

Bible Engagement Practicing Faith | Non-Practicing

Other
faith /

En- Frien Neu- Skep- Prot- Cath- | Christ no
gaged dly tral tic Hostile | estant olic -ian faith

Exacerbate 4% 2% 2606 4D% T TP 200 1% 3% 6%
Alleviate 59 79 74 51 30 21 80 85 65 32

* CautionSmall sample size

Table4.10|4 EA " EAI A0 w&E&EAAAO 11 ' AT AAO )T ANOAI EOQU
Historically, has the Bible more often been used to exacerbate or alleviate gender inequality?

Bible Engagement Practicing Faith | Non-Practicing

Other
faith /

En- Frien Neu- Skep- Prot- Cath- | Christ no
gaged dly tral tic Hostile | estant olic -ian faith

Exacerbate 60% 3™ 4% T 8 9P 40h 3D 5% 8
Alleviate 40 63 53 27 17 7 60 68 41 17
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Table 4.11 | Oppressive ness Towards Certain People Group
For each of the following people groups, please mark if you agree or disagree. | believe the Bible is
I DPDOAOOEOA O xAOAOS

Bible Engagement Practicing Faith

Other
faith /

En- Frien Neu- | Skep- Prot- Cath- | Christ no
gaged dl tral tic Hostile estant olic -ian faith

The LGBT community

Agree strongly 30 286 23 2% 2D% 5% 2% 256 23% 48%
Agree somewhat 23 17 19 35 36 20 16 13 27 26
Disagree somewhat 10 14 15 8 9 1 13 17 11
Disagree strongly 14 31 15 7 0 5 33 21 11

Not sure 22 14 28 21 33 16 17 24 28 17
Women

Agree strongly 17 11 9 18 14 43 6 19 12 31
Agree somewhat 20 9 19 23 27 28 10 18 22 | 25
Disagree somewhat 15 14 17 19 9 5 19 11 18 10
Disagree strongly 27 58 32 14 3 5 56 41 25 8
Not sure 20 7 22 25 46 19 8 11 23 26
Different races

Agree strongly 11 8 7 9 12 29 6 13 6 21
Agree somewhat 15 3 14 19 11 24 6 19 13 22
Disagree somewhat 19 17 20 20 13 15 18 12 22 16
Disagrestrongly 31 63 34 21 5 7 59 43 29 12
Not sure 25 8 24 31 59 26 11 14 30 29
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Table 4120 AOOT T Al " Al E A £O0Teacirigadd Redddrship EAT A8 O
Would you agree or disagree that your persortaliefs about the following prevent you from
OAAAEI Q OEA " EAI Ae 91 00 PAOOTTAI AAI EAEO AAT 008

Bible Engagement Practicing Faith

Other
faith /

En- Frien Neu- | Skep- Prot- Cath- | Christ- no
gaged dl tral tic Hostile | estant olic ian faith

What is moral

Agree strongly 11% 126 10% 6% 5% 21% 6% 23% 6% 18%
Agree somewhat 10 2 11 12 17 10 4 10 11 12
Disagree somewhat 11 13 8 13 9 11 9 7 13 11
Disagree strongly 56 69 58 55 43 39 78 54 56 41
Not sure 13 3 12 14 27 19 3 6 14 20

WomeB s equal.i

Agree strongly 10 12 7 6 5 25 4 22 7 15
Agree somewhat 9 3 12 8 11 9 5 12 8 12
Disagree somewhat 10 10 9 13 13 9 7 7 13 9
Disagree strongly 56 70 58 56 43 40 79 52 56 43
Not sure 14 4 14 17 28 17 4 7 15 21
LGBT equality

Agree strongly 10 6 9 7 7 28 5 15 5 21
Agree somewhat 8 7 10 8 4 6 4 15 10
Disagree somewhat 10 9 8 12 16 8 6 6 12
Disagree strongly 56 71 56 57 43 41 79 51 55 44
Not sure 16 7 17 16 30 17 7 13 18 19
Racial equality

Agreestrongly 9 11 6 5 3 20 5 19 5 13
Agree somewhat 10 4 13 9 8 9 4 16 8 13
Disagree somewhat 10 11 9 12 14 11 6 4 14 10
Disagree strongly 57 69 59 57 43 41 80 56 56 45
Not sure 15 4 14 17 33 19 6 6 16 20
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5. Moral Decline

Table 5.1 | Belief that Morality is on the Decline
Do you believe the values and morals of America are declining or not?

Bible Engagement Practicing Faith

Other
faith /

En- Frien Neu- | Skep- Prot- Cath- | Christ no
gaged dl tral tic Hostile | estant olic -ian faith

81% 95% 89% 73% 59% 63% 92% 80% 87% 64%
No 18 5 10 26 33 36 7 18 12 34
Not sure 1 0 1 0 8 1 1 2 1 1

_ 2013 | 2014 | 2015 | 2016 | 2017

77% 81% 80% 76%  81%
No 19 16 17 20 18
Not sure 4 3 3 4 1

Table 5.2 | Cause of Moral Decline
Which of the foIIowing do you think imostresponsible for the moral decline in America?

Bible Engagement Practicing Faith | Non-Practicing

Other
: faith /

% believe values and En- Frien | Neu- | Skep- Prot- | Cath- | Christ no
morals are declining gaged dly tral tic Hostile | estant | olic -ian faith

Corruption from corporate
greed

Negative influences of
movies, television and mu:

Lack of Bible reading 27 53 29 11 6 2 55 21 21 12

3% 18 | 3600 530 5% T1% | 130 3% | 420 6%

33 29 35 36 42 27 31 40 37 27

Not sure, other removed for compatibititflingtsurvey.
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Table5.2|# AOOA 1T £ -1 OAl $AAI ET A

% believe values and morals
are declining 2013 | 2014 | 2015 | 2016 | 2017

Lack of Bible reading 37%  29% 35% 33% 27%

Negative influences of movi
television and music

Corruptiofrom corporate
greed

2013-cipo DAOAAT OACAG AAI ADI AGAA

American Bible Society | State of the Bible, 2017

33 38 35 32 33
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6. Trauma

Table 6.1 | Experience with Trauma
Have you ever experienced physigadychological or emotional trauma? That is extreme violence, abuse, or
near-death experience that produces a response of intense fear, helplessness, or horror?

- Bible Engagement Practicing Faith

Other
En- Frien Neu- Skep- Prot- Cath- | Christ faith /
Al gaged dly tral tic Hostile | estant olic -ian no faith

You personally experience
trauma

You witnessed a trauma
involving an immediate far 20 20 18 17 12 30 19 19 17 25
member

You witnessed a trauma

involving someone other tt 15 13 13 14 13 27 13 17 14 19
a family member

None of these apply 55 57 57 60 62 41 61 58 58 48

32  31% 28 32 21% 500 2R 280 31% 4%
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7. Giving to NonProfit Organizations

Table 7.1 | Donations to Non-Profit Organizations
For the year that just enderl 20167 what was the total amount of money that you donated to all charities
and nonprofit organizations, including churches and religious organizations, if any?

Bible Engagement Practicing Faith

Other
faith /

En- Frien Ne Skep- Prot- Cath- | Christ no
gaged dly tr tic Hostile | estant olic -ian faith

u-
al
23% 5% 166 3006 43% @ 41% 2% 1% @ 2P  38%

Less than $100 11 7 14 12 7 12 7 5 12 16
$100 to $199 9 5 12 8 9 7 4 9 14 6
$200 to $399 12 10 12 11 10 15 10 11 12 | 12
$400 to $999 14 16 14 15 12 10 6 16 14 11
$1,000 to $1,999 10 13 11 10 6 5 14 21 8 7
$2,000 to $4,999 11 21 13 8 6 4 20 22 7 5
$5,000 or more 10 23 9 7 7 6 28 12 5 5
el $1729 $3386 $1638 $1071 $1025 $1316 $3877 2836 $869 $1116
median $250  $1200 $300 $200 $50  $50 | $1500 $1000 $100 $50

_

29% 25% 24% 22% 23%
Less than $100 14 12 12 13 11
$100 to $199 10 9 7 11 9
$200 to $399 10 10 12 11 12
$400 to $999 11 10 14 13 14
$1,000 to $1,999 10 11 9 10 10
$2,000 to $4,999 10 12 13 10 11
$5,000 or more 7 11 9 12 10
mean $989 = $1,693 $1,812 $2202 $1,729
median $100 $200 $250 $200 $250
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Appendix Il

Methodology

Two methods of data collection, telephone interviews and online surveys, were used for
this study.

Telephone

The telephone survey included 1,05 interviews conducted among a representative sample
of adults 18 and older from all 50 of the United States. The sunwv&as conducted from
January20 through January30, 2017. The sampling error for this study is +£3 percentage
points at the 95% confidene level. The research included 400 interviewsonductedby
contacting respondents on their cell phone.

Survey calls were made at various times during the day and evening so that every
individual selected for inclusion was contacted up to five separate dayat different times
of the day, tomaximize the possibility of contact. This is a qualitcontrol procedure that
ensures those in the sampling frame have an equivalent probability of inclusion within the
survey, thereby increasing the survey reliability All of the interviews were conducted by
experienced, trained interviewers; interviewers were supervised at all times; and every
interviewer was monitored during the course of their work on this project. The telephone
survey was conducted through the use aif CATI (Computer Assisted Telephone
Interviewing) system. This process ensures that question skip patterns are properly
administered by interviewers and that survey data are recorded accurately.

The cooperation rate for the telephone survey wag4%. A high cooperation rate
significantly raises the confidence we may place in the resulting statistick every survey,
there are a variety of ways in which the accuracy of the data may be affected. The
cooperation rate is one such potential cause of error in nasurement; the lower the
cooperation rate, the less representative the respondents interviewed may be of the
population from which they were drawn, thereby reducing the accuracy of the results.
Other sources of error include questiordesign bias, questiororder bias, interviewer
mistakes, sampling error and respondent deception. Many of these types of errors cannot
be accurately estimated. However, having a high cooperation rate enhasdke reliability
of the information procured.

Basedon U.S. Census datasources, regional and ethnic quotas were designed to
ensure that the final group of adults interviewed reflected the distribution of adults
nationwide and adequately represented the three primary ethnic groups within the 13
(those groups which compriseat least 10% of the population: white, black and Hispanic).
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Online

The online portion of the study covered a subset of core questiorthat were alsoused in
the telephone questionnaireas well as some questions that were unique to the online
study. Thisstudy included 1,®8 surveys conducted among a representative random
sample ofadults 18 and older within all 50 states and was conductedanuary23 through
February 2, 2017 recruited and surveyed through a national consumer paneTlhe panel is
represented by age, gender, region and socioeconomic grade, and no other screening
criteria were applied. The sampling error fora sample of thissize is +/-2.9 percentage
points at the 95% confidence level.

Aggregated Data

Data for core questions included in bdt the telephone and online studies was aggregated.
The sampling error for the combined data (n2,030) is +/-1.9 percentage points at the 95%
confidence level
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Guide to Survey Data

Do you remember reading the results of a survey and noticing the fineipt that says the
results are accurate within plus or minus three percentage points (or some similar
number)? That figure refers to the®dange of sampling error6 The range of sampling error
indicates the accuracy of the resultsandit is dependenton two factors: 1) the sample size
and 2) the degree to which the result you are examining is close to 50 percenttorthe
extremes, 0 percent and 100 percent.

You can estimate the accuracy of your survey results using the table below. First,
find the column heading that is closest to your sample size. Next, find the row whose label
is closest to the response percentages for a particular question from your survey. The
intersection of the row and column displays the number of percentage points that need to
be added to, and subtracted from, the result to obtain the range of error. There is a 95
percent chance that the true percentage of the group being sampled is in that range.

05%o0r95% | 44 |31(25|22|20|18|15| 14 | 1.3 | 11 .96 .87
10%o0r90% | 60 (43 (35|30 27|25|21| 20 | 17 | 16 | 1.3 | 1.2
15%o0r85% | 7.1 |51|41|36|32(29|25| 23 |21 |19 | 16 | 14
20%or80% | 80 |57 |46|40|36(33|26| 25 | 23 |21 | 18 | 16
25%or75% | 87 |6.1|50|43|39|36|30| 28 | 25 | 23 | 19 | 17
30%o0r70% | 9.2 |65|53|46|41|38|32| 28 | 27 | 24 | 20 | 18
35%o0r65% | 95 |68 5548|143 |39(33| 31 |28 | 25 | 21 | 19
40% or60% | 98 |70 (57|49 |44 |140|34| 31 | 28 | 25 | 22 | 20
45% or55% | 99 | 70|58 |50(45|41|35| 32 |29 | 26 | 22 | 20
50% 100 |71|58|50|45|41 35| 32 | 29 | 26 | 22 | 20

Note that the above statistics only relate to the sampling accuracy of survey results.
When comparing the results of two subgroups (e.g., men versus women), a different
procedure is followedand usually requires a greater sample size. Further, there is a range
of other errors that may influence survey results (e.g., biased question wording, inaccurate
data tabulation)? errors whose influence cannot be statistically estimated.
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